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BOCC CONTRACT 
APPROVAL FORM 
(Request for Contract Preparation) 

GENERAL INFORMATION 
Requesting Department: -'O"--'M==B'---------

Contact Person: Marshall Everman 

Telephone: 904-530-6010 Email: meyerman@nassaucountyfl .com 

CONTRACTOR INFORMATION 
Name Zartico, Inc. - ----------

Address: 26 S. Rio Grande Street, Suite 2072, Salt Lake City, Utah, 84101 

Contractor's Administrator Name: Amanda Moffett Title: Owner 

Telephone: 912-288-3800 Email: amanda.moffett@zartico.com 

CONTRACT 
TRACKING NO. 

CM3395 

IDENTIFY WHO WILL SIGN CONTRACT ON BEHALF OF CONTRACTOR ~AME AND EMAIL ADDRESS) 

Authorized Signatory Name: _Am_a_n_d_a_M_of_fi_ett ___________________ _ 
Authorized Signatory Email: amanda.moffett@zartico.com 

CONTRACT INFORMATION 
Contract Name Zartico Inc. Contract 2023 

Description: Marketing intelligence platform 

GOODS AND/OR SERVICES TO BE PROCURED, PHYSICAL LOCATION, ETC. 

Total Amount of Contract: $45 000.00 -"-=--=-.;.~'--"------

APP RO Xl MATE IF NECESSARY 

Source of Funds: IZI County • State • Federal IZI Other Account: 37523552 534250 

Authorized Signatory: _T_a_c_o_P_o~p_e _______ ________________ _ 

IDENTI FY WHO WILL SIGN CONTRACT ON BEHALF OF BOCC 

Contract Dates: From: On Execution for one (I) year._ Termination/Cancellation: ____ _ 

Status: IZI New • Renew • Amend# • WA/Task Order • Supplemental Agreement 

How Procured: D Exemption • Sole Source IZI Single Source D ITB • RFP D RFQ • Coop 
D Piggyback D Quotes D Other 

If Processing an Amendment: 
Contract#:_______ Increased Amount to Existing Contract: ___ ______ _ 

New Contract Dates: to Total or Amended Amount: ---------- ---------
Continued on next page 
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CHECKLIST

Requirement Description omplete

Contract, Exhibits
andAppendices

l) The contract and all documents incorporated by reference in the contract,
including exhibits and appendices are attached (including E-Verify, Pricing,
Scope, etc.) and properly identified; and

2) All such documents have been read and agreed to in their entirety by
originating department and staff members who have obligations under this
contract.

Dept
LG

Name, Address,
Contact Person

The full name, address, legal status (i.e., corporation, partnership, etc.) and contact
person ofother party are included.

Dept
LG

Understanding Written contract matches the verbal understanding of all parties. All terms and

conditions conform to the final negotiations/agreement of the parties.
Dept
LG

Competition/Conflicts
and Existing
Contracts/Compliance

This contract does not conflict with any other contracts, promises or obligations of
the BOCC. The requesting department verifies the BOCC can comply with all
terms and conditions.

Dept
LG

Cnty Atty
Other Necessary
Agreements

All other necessary agreements or waivers referred to in contract have been
obtained and are attached and properly identified for reference.

Cnty Atty

Indemnification BOCC may not indemnify, hold harmless, be liable to, or reimburse any other party

to the contract for claims, lawsuits, damages, attorney fees, or losses incurred by
that party in connection with the contract.

Cnty Atty

Term of Contract Start and end dates ofcontract are included. Any renewals are included. CnW Attv
Warranties/G uarantees Warranties or guarantees give satisfactory protection Cnry

AtW/Risk
Insurance Risk manager has or will approve insurance clauses. Levels confirmed in

requirements
Dept
LG

Goveming Law The contract is governed under the laws of the State of Florida. The contract may be
silent on this issue but in no event will another state's law govern the agreement.

Cnty Atty

Confidentiality
Agreements

All nondisclosure clauses include exceptions regarding disclosure as required by
law. If not applicable, indicate "tVa."

Cnty Atty

Printed/Typed Names Names of all persons signing contracts are printed or typed below signatures. Router

APPROVALS PURSUANT TO NASSAU COUNTY PURCHASING POLICY

1

2

a
J

Department Head/Contract Manager Date

Procurement Date

Office of Mgmt & Budget Date

County Attorney Date

COUNTY MANAGER - FINAL SIGNATURE APPROVAL

County Manager

4.

5
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Date

Page 2 of 2

DocuSign Envelope ID: 815F51B4-0016-4EC0-9171-8771219E496E

5/24/2023

5/24/2023
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6/2/2023

6/2/2023



Contract No.: CM 3395

CONTRACT FOR MARKETING INTELLIGENCE PLATFORM SERVICES

THIS CONTRACT is entered into by and between the BOARD OF COUNTY
COMMISSIONERS OF NASSAU COUNTY, FLORIDA, a political subdivision of the State
of Florida, hereinafter referred to as the "County", and Zartico, Inc., located at26 S. Rio Grande
Street, Suite 2072, Salt Lake City, Utah, 84101, hereinafter referred to as the "Vendor".

WHEREAS, the County received a quote from the Vendor for marketing intelligence

platform services on and

WHEREAS, the County has determined that the services required are either exempt, single

or sole source purchases as evidenced by the completed Nassau County Non-Competitive

Justification Form, a copy of which is included with the Vendor's Proposal, all of which is attached

hereto as Exhibit "A" and made part hereof; and

WHEREAS, the County has completed all necessary steps under the applicable Nassau

County Purchasing Policy in regard to the exempt, single or sole source acquisition of the Vendor's

servlces.

NOW, THEREFORE, in consideration of the terms and conditions herein set forth, the

County and the Vendor agree as follows

SECTION 1. Recitals.

1.1 The above recitals are true and correct and are incorporated herein, in their entirety, by

this reference.

SECTION 2. Contract Exhibits.

2.1 The Exhibits listed below are the exhibits incorporated into and made pan of this

Contract:

Exhibit A VENDOR'S PROPOSAL

Exhibit B INSURANCE DOCUMENTS

SECTION 3. Description of Services and/or Materials to be Provided.
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Contract No.: CM 3395

3.1 The Vendor shall provide the services and./or materials fuither described in the

Vendor's Proposal, a copy of which is attached hereto and incorporated herein as Exhibit "A".

This Contract standing alone does not authorizethe performance of any work or require the County

to place any orders for work. The Vendor shall commence the work in accordance with the

issuance of a written Notice to Proceed for services and/or materials issued by the County. The

Vendor shall provide the services and materials as contained in the Exhibit "A" in a timely and

professional manner in accordance with specifications referenced herein.

SECTION 4. Pavment and Invoicine.

4.1 County shall pay Vendor an amount not to exceed $45,000.00 for the services

referenced in Exhibit "A". No payment shall be made for services and/or materials without a proper

County work authorizationor purchase order. The Vendor shall submit a copy of all invoices to

the office of Management and Budget Director at clacambra@nassaucountyfl.com along with a

copy to both the AICVB at Billine4,ameliaisland.com and invoices@,nassaucount\'fl.com for

payment. The invoice submitted shall include the contract number referenced, the Purchase Order

number and shall be in suffrcient detail as to item, quantity and price in order for the County to

verifu compliance with the awarded bid specifications and conditions of this Contract. Payment

shall not be made until services and/or materials have been received, inspected and accepted by

the County in the quantity and/or quality ordered. Payment in advance of receipt of services and/or

materials by the County cannot be made. The County shall pay the Vendor within forty-five (45)

calendar days of receipt and acceptance of invoice by, pursuant to and in accordance with the

promulgations set forth by the State of Florida's Prompt Payment Act found at Section 218.70,

Florida Statutes. Vendor shall honor all purchase orders or work authorizations issued prior to the

expiration of the term of this Contract.

SECTION 5. Acceotance of Services and/or Materials.
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5.1 Receipt of services and/or materials shall not constitute acceptance by the County.

Final acceptance and authorization of payment shall be given only after a thorough inspection by

the County indicates that the services and/or materials meet bid specifications and conditions.

Should the quantity and/or quality differ in any respect from specifications, payment shall be

withheld by the County until such time as the Vendor takes necessary corective action. If the

proposed corrective action is not acceptable to the County, the County Manager's Office may

authorize the refusal of final acceptance of the quantity and/or quality received. Should a

representative of the County agree to accept the services and/or materials on condition that the

Vendor shall correct their performance within a stipulated time period, then payment shall be

withheld until said corrections are made.

SECTION 6. Firm Prices.

6.1 Prices for services and/or materials covered in the specifications of this Contract shall

remain f,rrm for the period of this Contract pursuant to pricing as reflected in Exhibit "A"; net

delivered to the ordering agency, F.O.B. DESTINATION. No additional fees or charges shall be

accepted or paid for by the County.

SECTION 7. Fundine.

7.1 The County's performance and obligation under this Contract is contingent upon an

annual appropriation by the Board of County Commissioners for subsequent fiscal years and is

subject to termination based on lack of funding.

SECIION 8. Expenses.

8.1 The Vendor shall be responsible for all expenses incurred while performing the services

under this Contract including, but not limited to, license fees, memberships and dues; automobile

and other travel expenses; meals and entertainment; insurance premiums; and all salary, expenses
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Contract No.: CM 3395

and other compensation paid to the Vendor's agents, if any, hired by the Vendor to complete the

work under this Contract.

SECTION 9. Taxes, Liens, Licenses and Permits.

9.1 The Vendor recognizes that the County, by virtue of its sovereignty, is not required to

pay any taxes on the services or goods purchased under the terms of this Contract. As such, the

Vendor shall refrain from including taxes in any billing. The Vendor is placed on notice that this

exemption generally does not apply to nongovernmental entities, contractors, or subcontractors.

Any questions regarding this tax exemption shall be addressed to the County Manager.

9.2 The Vendor shall secure and maintain all licenses and permits required to perform the

services under this Contract and to pay any and all applicable sales or use tax, or any other tax or

assessment which shall be imposed or assessed by aoy and all governmental authorities, required

under this Contract, and to meet all federal, state, county and municipal laws, ordinances, policies

and rules.

9.3 The Vendor acknowledges that property being improved that is titled to the County,

shall not be subject to a lien of any kind for any reason. The Vendor shall include notice of such

exemptions in any subcontracts and purchase orders issued under this Contract.

SECTION 10. Governins Law. Venue and Compliance with Laws.

10.1 This Contract shall be deemed to have been executed and entered into within the State

of Florida and any dispute arising hereunder, shall be governed, interpreted and construed

according to the laws of the State of Florida, the Ordinances of Nassau County, and any applicable

federal statutes, rules and regulations. Any and all litigation arising under this Contract shall be

brought in Nassau County, Florida, and any trial shall be non-jury. Any mediation, pursuant to

litigation, shall occur in Nassau County, Florida.
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Contract No.: CM 3395

10.2 The Vendor shall comply with applicable regulatory requirements including federal,

state, and local laws, rules, regulations, codes, orders, criteria and standards.

SECTION 11. Chanee Orders.

11. 1 The County reserves the right to order, in writing, changes in the work within the

scope of the Contract, such as change in quantity or delivery schedule. The Vendor has the right

to request an equitable price adjustment in cases where changes to the Contract under the authority

of this clause result in increased costs to the Vendor.

SECTION 12. Modifications.

12. I The terms of this Contract may be modified only upon the written and mutual consent

of both parties, and approval by appropriate legal authority in the County.

SECTION 13. Assienment and Subcontracting.

13.1 The Vendor shall not assign, sublet, convey or transfer its interest in this Contract

without the prior written consent of the County.

l3.2In order to assign this Contract, or to subcontract any of the work requirements to be

performed, the Vendor shall ensure and provide assurances to the County, that any subcontractor

selected for work under this Contract has the necessary qualifications and abilities to perform in

accordance with the terms and conditions of this Contract. The Vendor shall provide the County

with the names of any subcontractor considered for work under this Contract; the County reserves

the right to reject any subcontractor whose qualifications or performance, in the County's

judgement, are insufficient. The Vendor shall be responsible for all work performed and all

expenses incurred with the project. Any subcontract affangements shall be evidenced by a written

document available to the County upon request. The Vendor further agrees that the County shall

not be liable to any subcontractor for any expenses or liabilities incurred under the subcontract.

The Vendor, at its expense, shall defend the County against such claims.
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13.3 The Vendor shall make payments to any of its subcontractors within seven (7) working

days after receipt of full or partial payments from the County in accordance with Section 287.0585,

Florida Statutes, unless otherwise stated in the contracts between the Vendor and subcontractors.

The Vendor's failure to pay its subcontractor(s) within seven (7) working days shall result in a

penalty charged against the Vendor and paid to the subcontractors in the amount of one-half of

one percent (0.50%) of the amount due per day from the expiration of the period allowed herein

for payment. Such penalty shall be in addition to the actual payments owed and shall not exceed

fifteen percent (15%) of the outstanding balance due.

SECTION 14. Severabilitv.

14.1 If any section, subsection, sentence, clause, phrase, or portion of this Contract is, for

any reason, held invalid, unconstitutional, or unenforceable by arry Court of Competent

Jurisdiction, such portion shall be deemed as a separate, distinct, and independent provision, and

such holding shall not affect the validity of the remaining portions thereof.

SECTION 15. Termination for Default.

15.1 If the Vendor fails to perform any of its obligations under this Contract, and if such

default remains uncured for a period of more than fifteen (15) days after notice thereof was given

in writing by the County to the Vendor, then the County may, without prejudice to any right or

remedy the County may have, terminate this Contract.

15.2 Upon termination of this Contract, the Vendor shall immediately (1) stop work on the

date specified; (2) terminate and settle all orders and subcontracts relating to the performance of

the terminated work; (3) transfer all work in process, completed work, and other materials related

to the terminated work to the County; (4) render to the County all property belonging to the County,

including but not limited to, equipment, books, and records.

SECTION 16. Termination for Convenience.
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16.1 The County reserves the right to terminate this Contract in whole or part by giving the

Vendor written notice at least thirty (30) days prior to the effective date of the termination. Upon

receipt of written notice of termination from the County, the Vendor shall only provide those

services and/or materials specifically approved or directed by the County. All other rights and

duties of the parties under the Contract shall continue during such notice period, and the County

shall continue to be responsible to the Vendor for the payment of any obligations to the extent such

responsibility has not been excused by breach or default of the Vendor. The Vendor shall promptly

contact the County to make arrangements to render to the County all property belonging to the

County, including but not limited to, equipment, books, and records.

SECTION 17. Force Maieure.

17.1 Neither party of this Contract shall be liable to the other for any cost or damages if

the failure to perform the Contract arises out of causes beyond the control and without the fault or

negligence of the parties. Such causes may include, but are not restricted to, acts of nature, fires,

quarantine restrictions, strikes and freight embargoes. In all cases, the failure to perform shall be

totally beyond the control and without any fault or negligence of the party.

l7.2ln the event of delay from the foregoing causes, the party shall take all reasonable

measures to mitigate any and all resulting delay or disruption in the party's performance obligation

under this Contract. If the delay is excusable under this section, the delay shall not result in any

additional charge or cost under the Contract to either party. [n the case of any delay that the Vendor

believes is excusable under this section, the Vendor shall notiff the County in writing of the delay

or potential delay and describe the cause of the delay either: (1) within ten (10) calendar days after

the cause that created or will create the delay first arose, if the Vendor could reasonably foresee

that a delay could occur as a result; or (2) within five (5) calendar days after the date the Vendor

first had reason to believe that a delay could result, if the delay is not reasonably foreseeable. THE
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FOREGOING SHALL CONSTITUTE THE VENDOR'S SOLE REMEDY OR EXCUSE WITH

RESPECT TO DELAY. Providing notice in strict accordance with this section is a condition

precedent to such remedy. The County, in its sole discretion, shall determine if the delay is

excusable under this section and shall notifu the Vendor of its decision in writing. No claim for

damages, other than for an extension of time, shall be asserted against the County. The Vendor

shall not be entitled to an increase in the Contract price or payment of any kind from the County

for direct, indirect, consequential, impact, or other costs, expenses or damages, including but not

limited to costs of acceleration or inefficiency arising because of delay, disruption, interference,

or hindrance from any cause whatsoever. If performance is suspended or delayed, in whole or in

part, due to any of the causes described in this section, after the causes have ceased to exist, the

Vendor shall perform at no increased cost, unless the County determines, in its sole discretion, that

the delay will significantly impair the value of the Contract to the County, in which case, the

County may do any or all of the following: (l) accept allocated performance or deliveries from the

Vendor, provided that the Vendor grants preferential treatment to the County with respect to

products or services subjected to allocatiory Q) purchase from other sources (without recourse to

and by the Vendor for the related costs and expenses) to replace all or part of the products or

services that are the subject of the delay, which purchases may be deducted from the Contract

quantity; or (3) terminate the Contract in whole or in part.

SECTION 18. Access and Audits of Records.

18.1 The Vendor shall maintain adequate records to justifr all charges, expenses, and costs

incurred in providing the services and materials for at least three (3) years after completion of work

contemplated under this Contract. The County and the County Clerk of Court shall have access to

such books, records, and documents as required in this section for the purpose of inspection or

audit during normal business hours upon five (5) days' written notice to the Vendor.
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Contract No.: CM

SECTION 19. Public Emereencies.

19.1 The Vendor agrees that before, during, and after a public emergency, disaster, hurricane,

tornado, flood, or other acts of nature that the County shall require a "First Priority" for services and

materials. The County expects to pay a fair and reasonable price for all services and materials

rendered or contracted in the event ofa disaster, emergency, hurricane, tornado or other acts ofnature.

SECTION 20. Term of Contract and Ontion to Extend or Renew.

20.1 The term of this Contract shall begin upon the date of execution by both parties to this

Contract and shall terminate after one (l) year. Any extension or amendment to this Contract shall

be subject to availability of funds of the County as set forth in Section 7 hereinabove.

20.2Ln the event that the Contract is continued beyond the term provided above by mutual

consent of the parties and not reduced to writing, this Contract shall be carried out on a month-to-

month basis and shall not constitute an implied renewal of the Contract. Said month-to-month

extension shall be upon the same terms of the Contract and at the compensation and payment

provided herein.

SECTION 21. Probationarv Period.

21.1 The first ninety (90) days of this Contract are to be considered a "probationary period."

Notwithstanding Sections 15 and 16 hereinabove, during the probationary period, the County may

terminate this Contract based upon the performance of the Vendor and a new award be granted

without another formal bid.

SECTION 22. Independent Vendor Status.

22.1 The Vendor shall perform the services under this Contract as an independent

contractor and nothing contained herein shall be construed to be inconsistent with this relationship

or status. Nothing in this Contract shall be interpreted or construed to constitute the Vendor or

any of its agents or employees to be an agent, employee or representative of the County.
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Contract No.: CM 3395

22.2The Vendor and the County agree that during the term ofthis Contract: (a) the Vendor

has the right to perform services for others; ((b) the Vendor has the right to perform the services

required by this Contract; and (c) the Vendor has the right to hire assistants as subcontractors, or

to use employees to provide the services required by this Contract.

SECTION 23. Indemnification.

23.1 The Vendor shall indemniff and hold harmless the County and its agents and

employees from all claims, liabilities, damages, losses, expenses and costs, including attorney's

fees, arising out of or associated with or caused by the negligence, recklessness, or intentionally

wrongful conduct of the Vendor or any persons employed or utilized by the Vendor, in the

performance of this Contract. The Vendor shall, at its own expense, defend any and all such

actions, suits, or proceedings which may be brought against the County in connection with the

Vendor's performance under this Contract.

SECTION 24. Insurance.

24.1 The Vendor shall provide and maintain at all times during the term of this Contract,

without cost or expense to the County, such commercial (occurrence form) or comprehensive

general liability, workers compensation, professional liability, and other insurance policies as

detailed in Exhibit "B". The policy limits required are to be considered minimum amounts.

23.2 The Vendor shall provide to the County a Certificate of Insurance for all policies of

insurance and renewals thereof in a form acceptable to the County. Said certificates shall provide

that the Nassau County Board of County Commissioners is an additional insured, and that the

County shall be notified in writing of any reduction, cancellation or substantial change of policy

or policies at least thirty (30) days prior to the effective date of said action with the exception of

ten (10) days for non-payment. All insurance policies shall be issued by responsible companies
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Contract No.: CM 3395

who are acceptable to the County and licensed and authorized under the laws of the State of

Florida.

SECTION 25. Dispute Resolution Process.

25.1 In the event of a dispute regarding the interpretation of the terms of this Contract, the

County, in its sole discretion, may elect to use the dispute resolution process as set forth in this

section.

25.2In the event the County elects to use the dispute resolution process under this section,

the County shall send a written communication to the Vendor pursuant to Section 32 hereinbelow.

The written notification shall set forth the County's interpretation of the terms of this Contract.

25.3 The County shall then set a date and time for the parties to meet with the County

Manager or designee. This meeting shall be set no more than twenty (20) days from the date that

the written communication was sent to the Vendor. The Vendor may submit a written response to

the County's written communication no less than five (5) days prior to the meeting with the County

Manager or designee.

25.4 If no satisfactory resolution as to the interpretation of the Contract terms reached at

the meeting with the County Manager or designee, then the parties may elect to submit the dispute

to mediation in accordance with mediation rules as established by the Florida Supreme Court.

Mediators shall be chosen by the County and the cost of mediation shall be borne by the Vendor.

The Vendor shall not stop work during the pendency of the dispute resolution or mediation process

as set forth in this section.

SECTION 26. E-Verifv.

26.1 The Vendor shall comply with Section 448.095, Florida Statutes, and use the United

States Department of Homeland Security's E-Verifu system ("E-Verifr") to verifu the

employment eligibility of all persons hired by the Vendor during the term of this Contract to work
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Contract No.: CM 3395

in Florida. Additionally, if the Vendor uses subcontractors to perform any portion of the work

(under this Contract), the Vendor shall include a requirement in the subcontractor's contract that

the subcontractor use E-Veriff to veriff the employment eligibility of all persons hired by

subcontractor to perform any such portion of the work. Answers to questions regarding E-Verifi

as well as instructions on enrollment may be found at the E-Verifu website: 'urss.uscis.gt,r e-

r erif\ .

26.2 The Vendor shall maintain records of its participation and compliance with the

provisions of the E-Veriff program, including participation by its subcontractors as provided

above, and to make such records available to the County or other authorized entity consistent with

the terms of the Vendor's enrollment in the program. This includes maintaining a copy of proof

of the Vendor's and subcontractors' enrollment in the E-Verifu program. If the Vendor enters into

a contract with a subcontractor, the subcontractor shall provide the Vendor with an affidavit stating

that the subcontractor does not employ, contract with, or subcontract with an unauthorized alien.

The Vendor shall maintain a copy of such affidavit for the duration of the Contract.

26.3 Compliance with the terms of the E-Veriff program provision is made an express

condition of this Contract and the County may treat a failure to comply as a material breach of the

Contract. If the County terminates the Contract pursuant to Section 448.095(2)(c), Florida

Statutes, the Vendor may not be awarded a public contract for at least one (1) year after the date

on which the contract was terminated and the Vendor is liable for any additional costs incurred by

the County as a result of the termination of this Contract.

SECTION 27. Public Records.

27.1The County is a public agency subject to Chapter 119, Florida Statutes. IF THE

VENDOR HAS QUESTIONS REGARDING THE APPLICATION OF
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CHAPTER 119, FLORIDA STATUTES, TO THE VENDOR'S DUTY TO

PROVIDE PUBLIC RECORDS RELATING TO THIS CONTRACT,

CONTACT THE CUSTODTAN OF PUBLTC RECORDS AT (904) s30-6090,

RECORDSGNASSAUCOTTNTYFL. COM, 96135 NASSAU PLACE, SUITE 6,

YULEE, FLORID A 32097 . Under this Contract, to the extent that the Vendor is providing

services to the County, and pursuant to Section 119.0701, Florida Statutes, the Vendor shall:

a. Keep and maintain public records required by the County to perform the service.

b. Upon request from the County's custodian of public records, provide the County

with a copy of the requested records or allow the records to be inspected or copied within a

reasonable time at a cost that does not exceed the cost provided in this chapter or as otherwise

provided by law.

c. Ensure that public records that are exempt or confidential and exempt from public

records disclosure requirements are not disclosed except as authorized by law for the duration of

the Contract term and following completion of the Contract if the Vendor does not transfer the

records to the County.

d. Upon completion of the Contract, transfer, at no cost, to the County all public

records in possession of the Vendor or keep and maintain public records required by the County

to perform the service. If the Vendor transfers all public records to the County upon completion

of the Contract, the Vendor shall destroy any duplicate public records that are exempt or

confidential and exempt from public records disclosure requirements. If the Vendor keeps and

maintains public records upon completion of the Contract, the Vendor shall meet all applicable

requirements for retaining public records. All records stored electronically shall be provided to

the County, upon request from the County's custodian of public records, in a format that is
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Contract No.: CM 3395

compatible with the information technology systems of the County.

27.2 A request to inspect or copy public records relating to the County's contract for

materials shall be made directly to the County. If the County does not possess the requested

records, the County shall immediately notifr the Vendor of the request, and the Vendor shall

provide the records to the public agency or allow the records to be inspected or copied within a

reasonable time.

27.3If the Vendor does not comply with the County's request for records, the County shall

enforce the Contract provisions in accordance with the Contract.

27.4 lf the Vendor fails to provide the public records to the County within a reasonable

time, the Vendor may be subject to penalties under Section 1 19.10, Florida Statutes.

27.5If a civil action is filed against the Vendor to compel production of public records

relating to the Contract, the Court shall assess and award against the Vendor the reasonable costs

of enforcement, including reasonable attorney fees if:

(a) The Court determines that the Vendor unlawfully refused to comply with the public

records request within a reasonable time; and

(b) At least eight (8) business days before filing the action, the plaintiff provided

written notice of the public records request, including a statement that the Vendor has not complied

with the request, to the County and to the Vendor.

27.6 A notice complies with Section27.5 (b) hereinabove, if it is sent to the County's

custodian of public records and to the Vendor at the Vendor's address listed on its Contract with

the County or to the Vendor's registered agent. Such notices shall be sent pursuant to Section 32

hereinbelow.

27.7 If the Vendor complies with a public records request within eight (8) business days

after the notice is sent, the Vendor is not liable for the reasonable costs of enforcement.
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SECTIOI'{ 28. Disclosure of Litieation, Investigations, Arbitration or Administrative

Decisions.

28.1 During the term of this Contract, or any extension thereto, the Vendor shall have the

continued duty to disclose to the County Attorney, in writing, upon occurrence, all civil or criminal

litigation, arbitration, mediation, or administrative proceeding involving the Vendor. If the

existence of the proceeding causes the County concerns that the Vendor's ability or willingness to

perform this contract is jeopardized, the Vendor may be required to provide the County with

reasonable written assurance to demonstrate the Vendor can perform the terms and conditions of

the Contract.

SECTION 29. Public Entitv Crimes.

29.1 In accordance with Section 287 .733, Florida Statutes, the Vendor certifies that it, its

affiliates, suppliers, subcontractors and consultants who will perform hereunder, have not been

placed on the convicted vendor list maintained by the State of Florida Department of Management

Services within the thirty-six (36) months immediately preceding the date of this Contract.

SECTION 30. Anti-Discrimination.

30.1 The Vendor agrees that it will not discriminate in employment, employee

development, or employee advancement because of religious or political opinions or affiliations,

race, color, national origin, sex, age, physical handicap, or other factors, except where such factor

is a bonified occupational qualification or is required by State and/or Federal Law.

SECTION 31. Advertisine.

31.1 The Vendor shall not publicly disseminate any information concerning this Contract

without prior written approval from the County, including but not limited to, mentioning the

Contract in a press release or other promotional material, identiffing the County as a reference, or

otherwise linking the Vendor's name and either description of this Contract or the nuune of the
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Contract No.: CM 3395

County in any material published, either in print or electronically, to any entity that is not a party

this Contract, except potential or actual authorized distributors, dealers, resellers, or service

representative.

SECTION 32. Notices.

32.1 All notices, demands, requests for approvals or other communications given by the

parties to another in connection with this Contract shall be in writing, and shall be sent by

registered or certified mail, postage prepaid, return receipt requested, or overnight delivery service

(such as federal express), or courier service or by hand delivery to the office ofeach party indicated

below:

County: Nassau County

Attn: Chris LaCambra, Director of OMB

96135 Nassau Place

Yulee, Florida 32097

Vendor: Zarlico,Inc

Attn: Amanda Moffett

26 S. Rio Grande Street, S\ite2072

Salt Lake City, Utah, 84101

SECTION 33. Attorney's Fees.

33.1 Notwithstanding the provisions of Section 27 hereinabove, in the event of any legal

action to enforce the terms of this Contract each party shall bear its own attorney's fees and costs.

SECTION 34. Authority to Bind.
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Contract No.: CM 3395

34.1 The Vendor represents and warrants that the Vendor's undersigned representative if

executing this Contract of behalf of a partnership, corporation or agency has the authority to bind

the Company to the terms of this Contract.

SEJTIQN 35. Conflictins Terms, Representations and No Waiver of Covenants or

Conditions.

35.1 In the event of any conflict between the terms of this Contract and the terms of any

attachments, the terms of this Contract shall prevail.

35.2 All representations, indemnifications, warranties and guaranties made by the Vendor

in this Contract, as well as all continuing obligations indicated in this Contract, shall survive final

payment and termination or completion of this Contract.

35.3 The failure of either party to insist on strict perforTnance of any covenant or condition

herein, or to exercise any option herein contained, shall not be construed as a waiver of such

covenant, condition, or option in any other instance.

35.4 The Vendor warrants that all goods provided by the Vendor under this Contract shall

be merchantable. All goods provided shall be of good quality within the description given by the

County, shall be ht for their ordinary purpose, shall be adequately contained and packaged with

the description given by the County, shall conform to the agreed upon specifications, and shall

conform to the affirmations of facts made by the Vendor or on the container or label.

SECTION 36. Construction of Contract.

36.1 The parties hereby acknowledge that they have fully reviewed this Contract and any

attachments and have had the opportunity to consult with legal counsel of their choice, and that

this Contract shall not be construed against any party as if they were the drafter of this Contract.

SECTION 37. Headines.
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Contract No.: CM

37.1 The section headings and captions of this Contract are for convenience and reference

of the parties and in no way define, limit or describe the scope or intent of this Contract or any part

thereof.

SECTION 38. Entire Aereement and Execution.

38.1 This Contract, together with any attachments, constitutes the entire Contract between

the County and the Vendor and supersedes all prior written or oral understandings.

38.2 This Contract may be executed in any number of counterparts; each executed

counterpart hereof shall be deemed an original; and all such counterparts, when taken together,

shall be deemed to constitute one and the same instrument.

SECTION 39. Chanee of Laws.

39.1 If there is a change in any state or federal law, regulation or rule or interpretation

thereof, which affects this Contract or the activities of either party under this Contract, and either

party reasonably believes in good faith that the change will have a substantial adverse effect on

that party's rights or obligations under this Contract, then that party may, upon written notice,

require the other party to enter into good faith negotiations to renegotiate the terms of this Contract.

If the parties are unable to reach an agreement concerning the modification of this Contract within

fifteen (15) days after the date of the notice seeking renegotiation, then either party may terminate

this Contract by written notice to the other party. In such event, Vendor shall be paid its

compensation for services performed prior to the termination date.

[The remainder of this page left intentionally blank.]
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Contract No.: CM 3395

IN WITNESS WHEREOF, the parties have executed this Contract which shall be deemed

an original on the day and year last written below.

NASSAU COUNTY, FLORIDA

By: Taco E. Pope, AICP
Its: Designee
Date:

Approved as to form and legality by the
Nassau County Attorney

DENISE C. MAY

ZARTICO,INC.

By

Its:

Date:
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Understonding Your Gools
Zortico is pleosed to submit this formol proposol to Amelio lslond Tourist Development Council.

Zortico is oble to provide insights thot will help you better understond your resident ond visitor

economies. Zortico's Website Contribution module within our Zortico Destinotion Operoting Systemo
(ZOOS o) will effectively meosure the doily influence thot your medio ond website hove on visitotion.

It will olso provide insights for optimizing medio ond individuol poges on your website,

demonstroting DMO's influence on where ond when people visit your Destinotion. Additionolly,

Zortico's Visitor F/ow modules on the ZDOS o doshboord, provide you situotionol oworeness of who is

visiting your destinotion, where ore they going, whot is their economic volue ond ultimotely, how you

con influence. These voluoble insights con be eosily shored with your boord ond your stokeholders.

Smort Destinotion
The Zortico Destinotion Operoting SystemTM, fueled by Zortico's

lntegroted Doto Model'" will produce unique insights, boselines,

benchmorks, ond indices by which Amelio lslond Tourist

Development Council con meosure their success ond provide

outcomes thot will benefit Amelio lslond Tourist Development

Council's stokeholders ond communities. The Zortico Destinotion

Operoting System o will efficiently ond effectively guide the

orgonizotion to doto-led decision moking, ossisting in building o

Smort Destinotion:

o As o Smort Destinotion, Amelio lslond Tourist Development

Councilwillfocus on strotegic outcomes which guide their

octions, octivities, ond decisions necessory for the success

of their community.
o As o Smort Destinotion, Amelio lslond Tourist Development Councilwill be intrinsicolly linked

to your community. You will shore responsibility for the well-being of your residents,

resources, ond economy.

o As o Smort Destinotion, Amelio lslond Tourist Development Councilwill recognize ond

embroce doto os o powerful solution to modern chollenges.

I

I

I This proposol includes doto thot shoil not be disclosed ond sholl not
be duplicoted, used, or disclosed-in whole or in port-lor ony purpose

other thon to evoluote this proposol.

SIIART
DESTIilATION
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I
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o- llo
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Using the Zortico Destinotion Operoting System @, will efficiently ond effectively guide Amelio

lslond Tourist Development Councilto steword powerful, doto-led decision moking resulting

in o better visitor experience ond resident quolity of life.

Five Foundotions of the Contemporory

Destinotion Orgonizotion

The Five Foundotions of the Contemporory Destinotion

Orgonizotion ore industry stondords which hove been

developed to creote o common meosurement strotegy. Our

operoting system onswers your questions regording

Demond Generotion, Visitor Distribution, Economic

Opportunity, Accountobility, ond Stobility.

Dernond
@nerotion

€ncouroging v,ito.s
to cofile to l/our

cl,estinotriort

Visitor
Distribution

OistribJting crernonc,
seosonolly,

geogrophically
ond by doy of the week

Econornic
Opportunity
Gen€rotrng beftgr
vrsitoton, not trJ6t
more visitotbt:

Accountobility
Focusilg on o

prooctive role m
commurity ond

econornic
creveloprn€nt

Stobility
Reinforcing ttre vok e
ot greqter finoncbl

ond comrnunity
support {o{ the DirO

on

Foundcrtions
q Contempo

I This proposal includes doto thot sholl not be discrosed ond sholl not
be duplicoted, used, or disclosed-,n whole or in port-for ony purpose

other thon to evoluote this proposol.ZARTICO zortico.com Poqe 2
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Zortico's Copobilities
The Zortico Destinotion Operoting Systemo (ZOOS') feotures our

proprietory lntegroted Doto Model'" comprising the highest

frequency ond highest resolution geolocotion doto, spending

doto, ond event doto for both residents ond visitors, ond oll event

types. Combined with destinotion occuponcy, morketing

performonce, ond our teom of strotegic odvisors, destinotions

ocross the country trust Zortico to deliver cleor insights creoting

better outcomes.

Founded in 2019, Zortico, lnc. wos creoted to solve the world's

toughest chollenges focing tourism to benefit communities by

improving the resident quolity of life ond visitor experience while

focilitoting orgonizotionol chonge within the tourism industry.

Our stoff of 60+ employees, including three PhD Doto Scientists,

"ln big data times, in which we aretoday, ofien
times, DMOs don't have tlp data andyd to be
able to see and interpret hat inffi*n-
The nost valuaile thing is atuaily gpbg in
and determining what is most valu*le fu our
organization, and then the Zadkn bqn redy
analyzing that aN helfing us to &termirp how
we wail to *e it aN hwt vre want b presant it
to our stakeholders.

Thellve made a huge impd on ow itf,u*y in
a very short amwrrt of 6nle.. t 0rilkve ifs tlr
wave of the futun, whd DMOs wil bo dcit g
analyzirry data and determtning ad expldning
to their stakeholders the vahp of whd the/rc
doing on a daily fusis, aN Zartia pwid*
that platform.

- Bruce Dalton, Prsldentand CEO,
VsitAurcra, Colorado

hos been thoughtfully recruited ond orgonized to provide our clients with the best product, service

ond instruction. Over 75% of the teom is focused on doto science, product, educotion, service,

implementotion, GIS ond strotegic odvising. We hove documented onswering over 850+ customized

questions for our clients.

Our client list olreody includes 175+ destinotions ond l0 stotes, including:Visit North Corolino,

Wyoming Office of Tourism, Visit Myrtle Beoch, Louisiono Office of Tourism, Utoh Office of Tourism,

Visit Auroro, Memphis Tourism, Visit Tompo Boy, Visit Sovonnoh, Niogoro Folls USA, Hilton Heod lslond

CVB, Visit St. Pete Cleorwoter, Outer Bonks Visitors Bureou, Visit Austin, Montono Tourism, Visit Sun

Volley, Greoter Miomi Convention & Visitors Bureou, Ontorio lnternotionol Airport, Amelio lslond CVB,

ond Discover Long lslond.

I
ZARTICO zortico.com Poqe 3
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DocuSign Envelope ID: 815F51B4-0016-4EC0-9171-8771219E496E



Below ore exomples of DMO Questions thot Zortico hos onolyzed ond onswered for our clients:

Uses the Website Contribution module to monitor how their site ond their

poid medio disperse people oround the stote, specificolly into counties ond

zones thot need more tourism, breoking down visitotion trends by origin

morkets of website visitors versus non-website visitors.

Trovel Lone County uses the Website Contribution module to demonstrote the

influence of their newsletters ond other visitor touchpoints on their site, os well

os to justify morketing only to those POls which con support odditionol

visitotion. They olso use Dynomic Visuolizotions to show movement over time

from those who visited the website ond those who did not.

A mojority of visitors go to the locol University but very few of them olso go

to the downtown restouronts ond shops. Visit Stockton now portners with the

University for incentives ond offers to porents ond students to dine,

shop ond stoy downtown, creoting o better experience for oll.

Visitors who ottended the omoteur boseboll tournoment went to 2.5 more

ploces in town thon non-boseboll ottendees. Obtoined the support of the

community to expond the tournoment from four weeks to six weeks this yeor.

Visitors to the convention center district frequent more ploces downtown ond

trovel oll oround the volley ofter the event. Visit Solt Loke ond the Stote ore

morketing the district for the first time ond ore offering incentives to visitors

who stoy downtown.

Destinotion Used ZDOSo to Discover-

Visit North Corolino

Trovel Lone County

Visit Stockton

Visit Loke Chorles

Visit Solt Loke

I fhis proposal includes dota thot sholl not be disclosed ond sholl not
be duplicoted, used, or d,sc/osed-,n whole or in port-for ony purpose

other thon to evoluote this proposalZARTICO zortico.com Poqe 4
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Zortico's Destinotion Operoting System@ 3.O (zoOSo)

We believe thot Zortico is the only tourism-specific provider who con

fully oddress your needs to onswer the why.

o Zortico is the only compony in tourism to ingest high-

frequency geolocotion, spending ond events doto to creote

lhe Zartico lntegrated Dato Model"
o Zortico wos founded by destinotion professionols for

destinotion leoders bringing yeors of domoin ond industry

experience.

o To our knowledge, Zortico is the only compony thot opplies

mochine leorning to guide morketing, destinotion

monogement, ond content creotion.

Zortico's lntegroted Doto ModeFu

The Zortico lntegroted Doto Model'" comprises the highest frequency ond highest resolution

geolocotion doto, spending doto, ond event doto for both residents ond visitors, ond oll event types.

These doto sets olong with public doto sources ond specific DMO subscriptions creote the

lntegrated Data ModeF*.

l. Doto supplied by Zortico: Geolocotion, Spend, ond Event, doting from Jonuory l, 2019.

2. Notionol/lnternotionol Public Doto Sources:jobs, woges, weother, etc.

3. DMO Doto Sets:

o Subscriptions Doto (Short Term Rentol, CRM, STR, etc.)

o Morketing (Google, Focebook, lnstogrom, YouTube, Pinterest, etc.)

o Custom Doto Sets (member lists,locol reseorch, etc.). trZust be ossessed, odditionol

cost of $l 5,000- $ 25,0 00.

I This proposol includes doto thot sholl not be disc/osed ond sholl not
be duplicoted, used, or disclosed-in whole or in port-tor ony purpose

other thon to evoluote this proposol.ZARTICO zortico.com Poqe 5
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Our Proprietory Process "Normqlizes" Doto for Greoter Consistency ond Confidence
All geolocotion doto within the ZDOS@ is normolized to occount for the normol fluctuotions in

geolocotion doto volume os well os the oddition of new doto sets ocquired by our vendor, which

improve the occurocy ond level of detoil within the geolocotion signol. This gives greoter reliobility to

geolocotion onolysis by providing better stobility month-to-month ond yeor-to-yeor in locotion

reporting when compored to monthly snopshots or doto extrocts from ony doto vendor. We

periodicolly meosure stotisticol correlotions between geolocotion doto ond STR ond our credit cord

doto set to volidote the occurocy ond consistency of our normolizotion processes.

Zaftico's ZDOS provides Normalized Data for analysis AND provides the nw data to back it up for a greater in-depth view

6t'E

&qi9-' Ed,

ra'rry

leg,6e

14B58

.EE.d

.69&

khfE

!EY-!r-g

I This proposol includes dota thot sholl not be disclosed ond sholl not
be duplicoted, used, or disclosed-,n whole or in port-for ony purpose

other thon to evoluote this proposolZARTICO zortico.com Poqe 7
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Feoture Benefit

Market lndex

Yeor-Over-Yar
lndex

tuselinesolnd
Betrchmoirks

Dynamic
Visualizations

Visitor

Demogrophics

VisitorFlow

Modules

+ Geolocation *

Future Demand

Module

*Events*

Feqtures ond Benefits of Zortico's Destinotion Operoting Systemo version 3.0

Meosure olignment between morketing, visitotion, ond visitor spending.

Highlight opportunities for exponding morket shore. ldentify underperforming

morkets to exclude from future compoigns.

Meosure the chonge in the visitor economy ocross multiple segments. Provide o

single number to encopsulote chonges YoY while providing eosy occess to

underlying behoviorol chonges.

llluminote your historicol performonce so you con see how you're pocing.

Reveol how your destinotion is performing ogoinst ononymized peer

performonce notionolly.

New module dedicoted to cotologing dynomic visuolizotions ond giving your

teom quick occess to view ond shore.

Destinotion Monogement Associoted with Demond Generotion, Distribution ond

Opportunity.

Demogrophics of octuol destinotion visitors will ollow you to connect the

behoviorol dots like never before.

Using geolocotion doto to understond visitor movement ollows us to determine

ond onticipote where, when, ond how people move throughout the Destinotion.

Zortico provides unlimited points of interest for the cleorest view of your entire

visitor economy ond cross visitotion. lnternotionol origin morkets from over

180+ countries.

Toke full responsibility for the visitor economy. See oll events throughout the

Destinotion to help monoge your stokeholders. This module will ollow you to

onticipote ond mqnoge visitor ond resident flow. Discover deeper visibility to o

number of events in your Destinotion through hotel reoderboords,

festivols, concerts, youth ond professionol sports, porodes ond 28 other event typ

To understond the impoct of specific events, positive ond negotive, to your

community.

I This proposol includes doto thot sho,/ not be disclosed and sholl not
be duplicoted, used, or disclosed-in whole or in port-for ony purpose

other thon to evoluote this proposol.ZARTICO zortico.com Poqe 8
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Feoture Benefit

*$pend*

VisitorSpend

Mdule

Website

Contribution

Module

A deeper dive into the yield of the visitor economy within the Destinotion will

ollow for understonding of Origin Morket spending trends, Spending reloted to

visitotion drivers, seosonol oudience preferences for the destinotion, ploce

context oround spend ot the point sole ond the percentoge of visitors ond

residents spending ot merchont cotegory code.

Highlights the DMO's role in shoping visitotion potterns. Your website is the front

door to your destinotion. Through one website geolocotion pixel, Zortico con

trock oll incoming troffic sources, orgonic, poid ond sociol. Understond which

poges ond content ore being consumed ond trock the visitor to o point of

interest. Some exomples of whot we will onswer:

o Whot role does eoch of the toctics in my medio mix ploy in generoting

visits to my Destinotion?

o Where in the funnel ore eoch of my feeder morkets ond where in the

funnel should we use eoch toctic in my medio mix?

o Whot is the most influentiol content driving visitotion ond spending?

o Does o chonge in content influence o chonge in visitor behovior ond

movement?

Reporting ond Alerts
All modules con be eosily set up to be emoiled on o doily, weekly or monthly bosis to your key

stokeholders ond teom members.

Security, Compotibility, Privocy
Zortico uses the Google Cloud Plotform for our cloud hosting ond worehousing ond processing

requirements. As o cloud-notive service, security ond doto redundoncy is built into the core

orchitecture of our system. Your doto is encrypted while in our doto worehouse ond we follow the

security principle of /eost occess to protect doto being ingested into our system, in storoge ond on

our visuolizotions. We use o multi-stoge project structure to provide redundoncy to protect ogoinst
doto loss due to hordwore or softwore foilure ond limit cross-project occess for outomoted doto

I This proposol includes doto thot shol, not be disclosed ond sholl not
be duplicoted, used, or disc/osed-in whole or in port-for ony purpose

other thon to evoluote this proposol.ZARTICO zortico.com Poqe 9
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collection. All Zortico stoff use hordwore two-foctor outhenticotion to keep your doto sofe ogoinst
hockers.

o A significont benefit of Google Cloud Plotform is thot it leveroges Google's long history of

developing ond deploying security technology thot complies with industry stondords.

Google's Cloud Plotform is o possword protected worehouse which complies with industry

stondord best proctices for doto protection in the cloud, including Generol Doto Protection

Regulotion (OOpn) complionce ond Colifornio Consumer Privocy Act (CCPA) complionce. "

o The ZDOS o is occessed through o possword-protected portol. This keeps your doto privote

while ollowing your teom to provide occess to stoff, Boord members ond controcted

ogencies quickly ond efficiently occess key strotegic ond operotionol doto sets.

o Locotion doto providers hove received GDPR privocy shield certificotion ond meet or exceed

CCPA requirements.

I mplementqtion Process
The ZDOS o will be releosed in three phoses. lmplementotion typicolly losts six-nine weeks for non-

stotes ond obout nine-twelve weeks for o Stote.

Zortico's lmplementotion Phoses will stort supporting your gools within weeks.

ONBOARDING PROCESS

T7Ccr;
v

r
f,

.9t

.*

i'"a,(
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o

aGE--

Strotegic
r Col brotion

ZDOS€
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\ r; 'a
ir?

a

Troining on
Your Live
ZDOS''

,ucllr,

;u.----.-..
Strotegic
Deep Di',res
lnto Your
ZDOS"

SuppoG
Troining,
& Slrotegic
Advising
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I This proposol includes doto thot shollnot be disclosed ond sholl not
be duplicoted, used, or disclosed-rn whole or in port-for ony purpose

other than to evoluote this proposol.ZARTICO zortico.com Poqe I0
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Strotegic Advisory Teo m
The Zortico Strotegic Advisory Teom is o voluoble portner for your orgonizotion. Throughout our

engogement, your teom is encouroged to reoch out to Zortico with questions, engoge us os

colloborotors or osk for odditionol insights outside of the stondord delivery codence. The Strotegic

Advisory Teom will focilitote the creotion of insights ond explorotory doto onolysis to help your teom

uncover richer, deeper insights from your doto.

Troining ond Educotion Teom
Zortico hos on educotion teom thot provides o voriety of educotion opportunities from self-service

to honds-on keyboord ond in-person troining so thot your teom con use the ZDOS o, interoctive

mops ond dynomic visuolizotions. Zortico holds regulor webinors ond delivers monthly product

releose notes.

Time ond Money Soved Benefit
Our gool is to tronsform doto from o cost to on osset. By Zortico's ond our users'estimotes, DMOs

con sove up to 50 hours per week by leveroging ZDOS o. The single source of truth eliminotes

doshboord fotigue, soves time ond money ond exponentiolly increoses the teom's productivity.

o FROM COST: time needed to retrieve, onolyze, explore doto, time necessory to perform

monuoltosks.
o TO ASSET: ZDOS o eliminotes woste, optimizes performonce, improves olignment ocross

deportments ond helps employees do their best work

I This proposol includes doto thot sholl not be disclosed ond sholl not
be duplicoted, used, or disclosed-in whole or in port-for ony purpose

other thon to evoluote this proposol.ZARTICO zortico.com Poqe ll
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Price Proposol

Proposed for Amelio lslond Toudst Development Council

sed on the totest discussions, Zortico recomnrends:

ription of Sewices ond Deliverobles:

3.0 Bosic 2

3.0 Bosic 2 + Website Contribution

I This proposol includes doto thot shoil not be discrosed ond sholl not
be duplicoted, used, or disclosed-in whole or in port-for ony purpose

other thon to evoluote thjs proposolZART!CO zortico.com Poqe 12
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3.O Bcic
2

lslondTDC

/isitor + Resident Populotion

lose Pockoge Amount

ncludes: Geo, Event & Credit cord exponded view

ncludes:Set up, Worehousing ond Mointenonce

//ebsite Contri butidOP ti o no l)

lM+

$35,000

$t5,000

3.O Enhoncements

Zortico Benchmorks J

Zortico Indices J

)estinotion Performonce (census, jobs, toxes, weother)

)irector Brief / CEo Modul" J

:mployment J

l/eother J

tlormolized Geolocqtion Doto

ieolocotion doto provided by Zortico with 24 hour refresh J
- High-definition visibility into origin morket, visitor ond resident flow ond cross visitotior J
^t^^+i^^+i^^ ^t^^^- /^^;^+n a{ in}arnar

- Length of stoy segmentotion J

ihort Trip J

)oy Trip J

.ong Doy Trip J

)vernight Stoy J

listoricol Look Bock:Jonuory .l,2019 
thru Present lncluded in oll pockoges

)rimory ploces of lmpoct (orivers, Attroctions) zortico Ploce- Bosed Strotegy (wi
fundino boundorv)

lontextuol ploces of tmpoct (ttotels, Restouronts, Retoil) Zortico Ploce- Bosed Strotegy (wi
fundino boundorv)

?egions J

)ut of Boundory POls (Outside of geogrophic boundory) tncludes 3

)ynomic Visuolizotions ond Anolysis (odditionol $5000) tnctudes 4

r/isitor Volue (Credit + Debit cord doto provided through Zortico)

/isitor Spend: Jonuory l, 2OI9 thru Presenl J

:vents, Convention & Soles Performqnce (Event doto provided through Zortico)

:vents View: Jonuory l, 2019 thru 12 months in the Future '/

iducotion & Advisor Support

itrotegic Advising Sessions euorterly
)estinotion Occuponcy, Hotel ond Short Term Rentols (ooto provided by DMO: STR, AirDNA, Key Doto, Tronsporent)

)oto before 2019 ovoiloble ot $5000/yeor Doto includes Jonuory 2Ol9 to pre

vlorketing Per{ormonce (doto provided by DMo: Google Anolytics, Foceboolc Twitter, tnstogrom)
ffebsite + Content Performonce J

)rgonic Sociol Performoncs '/
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Propeed for Amelio tslond Tourist Development Courril

lue of Zottico Licensed lloto Sets:

3.0 Zortico ticensed Dotq Subscription Volue
Estimotes if Subscriptions were bought Seporotely; Visitor Resident Populqtion
Neor Geolocotion w/Set Up fee, Monthh/ ond 3 Yeor Historicol
Spend (Bosed on visovue)
PHQ Event
Totql
POls Ronge
Unlimited POls
Totot w/Pol

Zortico hos licensed Geolocotion, Spend ond Event

Doto for Amelio lslond TDC in the Pockoge obove to

creote o destinotion-specific Zortico lntegroted Doto

Model'". Below is o toble listing the estimoted

subscription costs if Amelio lslond TDC hod to

purchose their own subscriptions to receive reports

from these doto sources.

Bosic 2
lM+

$66K
$l0k
$5k
$80k

75-600
$625 to $13.5k

$8Ok - $95k Annuollv

I lnvestment:

rength of Subscription:

t Schedule:

3.0 Bosic 2: $35,000

Website Contribution: $15,000

= $50,000

- (lO't Loyolty Discount)

= $45,000 Annuolly

l2 Months

This Proposol is Volid for 30 doys

I This proposol includes doto thot shollnot be disclosed ond sholl not
be duplicoted, use4 or drsc/osed-in whole or in port-for ony purpose

other thon to evoluote this proposol.ZARTICO zortico.com Poqe 14
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Exhibit "B"

THE

THE HARTFORD
BUSINESS SERVICE CENTER
3600 WISEMAN BLVD
SAN ANTONIO TX 78251HARTFORD

Nassau County Board of Commissioners
96135 Nassau Place, Suite 1

Yulee FL 32097

Account Information:

Policy Holder Details :
Zarlico, lnc.; Entrada lnsights
Gorporation

X
March 24,2023

E contact Us

Need Help?

Chat online or call us at

(866) 467-8730.

We're here Monday - Friday

Enclosed please find a Certificate Of lnsurance for the above referenced Policyholder. Please contact us if you have any
questions or concerns.

Sincerely,

Your Hartford Service Team

WLTROO5
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DATE (MM/DD/YYYY)

0312412023
THIS CERTIFICATE IS ISSUEO AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERT]FICATE HOLOER.
THIS CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE
POLICIES BELOW. TH|S CERTTFTCATE OF TNSURANCE DOES NOT CONSTTTUTE A CONTRACT BETWEEN THE TSSUTNG TNSURER(S),
AUTHORIZED REPRESENTAT]VE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: lf the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. lf SUBROGATIONIS WAIVED,
subject to the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not
confer rights to the certificate holder in lieu of such endorsement(s).

PRODUCER

MORETON & COMPANY/PHS
34470061
The Hartford Business Service Center
3600 Wiseman Blvd
San Antonio, fX78251

CONTACT
NAME:

PHONE
(A/C, No, Ext):

(866) 467-8730 FAX
(A,/C, No)

E.MAIL

ADDRESS:

rNsuRER(S) AFFOROTNG COVERAGE NAIC#

INSUREO

Zartico, lnc.; Entrada lnsights Corporation
26 S RIO GRANDE ST # 2072
SALT LAKE CITY UT 84101

rNsuRER A : Hartford Underwriters lnsurance Company 30104

INSURER B :

INSURER C

INSURER D

INSURER E

INSURER F

COVERAGES

CERTIFICATE OF LIABILITY INSURANCE

CERTIFICATE NUMBER: NUMBER:

@ 1988-2015 ACORD CORPORAT|ON. Ail rights reserved.
The ACORD name and logo are registered marks of ACORD

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.NOTWITHSTANDING ANY REOUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUEO OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE

TERMS, EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAII\iIS.
POLICY EFF POLICY EXP LIMITSINSR

LTR
TYPE OF INSURANCE AOOL

INSR
SUBR
wvD

POLICY NUMBER

EACH OCCURRENCE $2,000,000
DAMAGE TO RENTED
PRFMISFS rF, 

^..ilrran.-l
$1 ,000,000

MED EXP (Any one person) $10,000X

X

COMMERCIAL GENERAL LIABILITY

OCCUR

PERSONAL & ADV INJURY $2,000,000

GENERAL AGGREGATE $4,000,000

PRODUCTS. COMP/OP AGG $4,000,000

A

OTHER:

x POLICY

GEN'L AGGREGATE LIMIT APPLIES PER:

LOCPRO-
JECT

X 34 SBA AH,IZ4H 0811212022 0811212023

COMBINED SINGLE LIMIT $2,000,000

BODILY INJURY (Per person)

BODILY INJURY (Per a€ident)

PROPERTY DAMAGE
(Per a@ident)

A

AUTOMOBILE LIABILITY

ANY AUTO

ALL OWNED
AUTOS
HIRED

AUTOS

SCHEDULED
AUTOS
NON-OWNED
AUTOSX X

34 SBA AH1Z4H o8t12t2022 08t12t2023

x X EACH OCCURRENCE $2,000,000UMBRELLA LIAB
EXCESS LIAB

OCCUR

CLAIM9,
MAOE

AGGREGATE $2,000,000A

nrreNrror.r $ '10,000
34 SBA AH1Z4H 08t12t2022 08t12t2023

PER
STATTJTF

lorH-
ItrR

E.L, EACH ACCIDENT

E,L, DISEASE -EA EMPLOYEE

WORKERS COMPENSATION
AND EMPLOYERS' LIABILITY
ANY
PROPRIETORYPARTNEFYEXECUTIVE

OFFICERYIUEIVBER EXCLUOED?
(ilandatory in NH)
lf yes, desqibe under
DESCRIPTION OF OPERATIONS belM

l N/A

E.L, DISEASE - POLICY LIIVIIT

A Employment Practices Liability
lnsurance

34 SBA AH1Z4H 08112t2022 0811212023
Each Claim Limit

Annual Aggregate Limit
$25,000
$25,000

DESCR,PflON OF OPERAIIONS / LOCAIiONS / VEHICLES IACORD 101, Addltional Remarks Schedule, may be attached if morc space is requircd)

Those usual to the lnsured's Operations. Certificate holder is an additional insured per the Business Liability Coverage Form SL3032 attached to this
policy.

Nassau County Board of Commissioners
96135 Nassau Place, Suite '1

Yulee FL 32097

SHOULD ANY OF THE ABOVE OESCRIBED POLICIES BE CANCELLEO
BEFORE THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED
IN ACCORDANCE WTH THE POLICY PROVISIONS.

AUTHORIZED REPRESENTATIVE

(J:r,aar, 3 /aza.r-z-o.

ACORD 25 (2016/03)

DocuSign Envelope ID: 815F51B4-0016-4EC0-9171-8771219E496E
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Company lD Number:69740 Client Company lD Number:1693611

THE E.VERIFY

MEMORANDUM OF UNDERSTANDING

FOR EMPLOYERS USING AN E.VERIFY EMPLOYER AGENT

ARTICLE !

PURPOSE AND AUTHORITY

The parties to this agreement are the Department of Homeland Security (DHS), the Tartico lnc. (Employer), and the
E-Verify Employer Agent. The purpose of this agreement is to set forth terms and conditions which the Employer
and the E-Verify Employer Agent will follow while participating in E-Verify.

E-Verify is a program that electronically confirms an employee's eligibility to work in the United States after
completion of Form l-9, Employment Eligibility Verification (Form l-9). This Memorandum of UnderstandinS (MOU)
explains certain features of the E-Verify program and describes specific responsibilities of the Employer, the E-Verify
Employer Agent, the Social Security Administration (SSA), and DHS.

Authority for the E-Verify program is found in Title lV, Subtitle A, of the lllegal lmmigration Reform and lmmigrant
Responsibility Act of 1996 (llRlRA), Pub. L. 104-208, 110 Stat. 3009, as amended (8 U.S.C. Section 1324a note). The
Federal Acquisition Regulation (FAR) Subpart 22.18, "Employment Eligibility Verification" and Executive Order
12989, as amended, provide authority for Federal contractors and subcontractors (Federal contractor) to use E-
Verify to verify the employment eligibility of certain employees working on Federal contracts.

ARTICLE II

RESPOtTISIBILITIES

A. RESPONSIBILITIES OF THE EMPLOYER

1. The Employer agrees to display the following notices supplied by DHS in a prominent place that is clearly
visible to prospective employees and all employees who are to be verified through the system:

A. Notice of E-Verify Participation

B. Notice of Right to Work

2. The Employer agrees to provide to the SSA and DHS the names, titles, addresses, and telephone numbers of
the Employer representatives to be contacted about E-Verify. The Employer also agrees to keep such
information current by providing updated information to SSA and DHS whenever the representatives'
contact information changes.

3. The Employer shall become familiar with and comply with the most recent version of the E-Verify User
Manual. The Employer will obtain the E-Verify User Manual from the E-Verify Employer Agent.

4. The Employer agrees to comply with current Form l-9 procedures, with two exceptions:

A. lf an employee presents a "List B" identity document, the Employer agrees to only accept "List B"
documents that contain a photo. (List B documents identified in 8 C.F.R. 274a.2(bl(Ll(B)) can be
presented during the Form l-9 process to establish identity.) lf an employee objects to the photo
requirement for religious reasons, the Employer should contact E-Verify at 1-888-464-4218.

B. lf an employee presents a DHS Form l-551 (Permanent Resident Card), Form l-766 (Employment
Authorization Document), or U.S. Passport or Passport Card to complete l-Form l-9, the Employer
agrees to make a photocopy of the document and to retain the photocopy with the employee's Form
l-9. The Employer will use the photocopy to verify the photo and to assist DHS with its review of
photo mismatches that employees contest. DHS may in the future designate other documents that
activate the photo screening tool.

Note: Subject only to the exceptions noted previously in this paragraph, employees still retain the right to
present any List A, or List B and List C, document(s) to complete the Form l-9.

5. The Employer agrees to record the case verification number on the employee's Form l-9 or to print the
screen containing the case verification number and attach it to the employee,s Form l-9.

Page 1 of 13 | E-Verify MU for Employers Using an E-Verify Employer Agent I Revtsion Date 06/01/13
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6. The Employer agrees that, although it participates in E-Verify, the Employer has a responsibility to
complete, retain, and make available for inspection Forms l-9 that relate to its employees, or from other
requirements of applicable regulations or laws, including the obligation to comply with the antidiscrimination
requirements of section 2748 of the INA with respect to Form l-9 procedures.

A. The following modified requirements are the only exceptions to an Employer's obligation to not
employ unauthorized workers and comply with the anti-discrimination provision of the INA: (L) List B
identity documents must have photos, as described in paragraph 5 above; (2) When an Employer
confirms the identity and employment eligibility of newly hired employee using E-Verify procedures,
the Employer establishes a rebuttable presumption that it has not violated section 274A(a)(1)(A) of
the lmmigration and Nationality Act (lNA) with respect to the hiring of that employee; (3) lf the
Employer receives a final nonconfirmation for an employee, but continues to employ that person,
the Employer must notify DHS and the Employer is subject to a civil money penalty between $550
and 91,100 for each failure to notify DHS of continued employment following a final
nonconfirmation; (4) lf the Employer continues to employ an employee after receiving a final
nonconfirmation, then the Employer is subject to a rebuttable presumption that it has knowingly
employed an unauthorized alien in violation of section 27aA(aX1XA); and (5) no E-Verify participant
is civilly or criminally liable under any law for any action taken in good faith based on information
provided through the E-Verify.

B. DHS reserves the right to conduct Form l-9 compliance inspections, as well as any other
enforcement or compliance activity authorized by law, including site visits, to ensure proper use of
E-Verify.

7. The Employer is strictly prohibited from creating an E-Verify case before the employee has been hired,
meaning that a firm offer of employment was extended and accepted and Form l-9 was completed. The
Employer agrees to create an E-Verify case for new employees within three Employer business days after
each employee has been hired (after both Sections 1 and 2 of Form l-9 have been completed), and to
complete as many steps of the E-Verify process as are necessary according to the E-Verify User Manual. lf E-
Verify is temporarily unavailable, the three-day time period will be extended until it is again operational in
order to accommodate the Employer's attempting, in good faith, to make inquiries during the period of
unavailability.

8. The Employer agrees not to use E-Verify for pre-employment screening of job applicants, in support of any
unlawful employment practice, or for any other use that this MOU or the E-Verify User Manual does not
authorize.

9. The Employer must use E-Verify (through its E-Verify Employer Agent) for all new employees. The Employer
will not verify selectively and will not verify employees hired before the effective date of this MOU.
Employers who are Federal contractors may qualify for exceptions to this requirement as described in Article
ll.B of this MOU.

10. The Employer agrees to follow appropriate procedures (see Article lll below) regarding tentative
nonconfirmations. The Employer must promptly notify employees in private of the finding and provide them
with the notice and letter containing information specific to the employee's E-Verify case. The Employer
agrees to provide both the English and the translated notice and letter for employees with limited English
proficiency to employees. The Employer agrees to provide written referral instructions to employees and
instruct affected employees to bring the English copy of the letter to the SSA. The Employer must allow
employees to contest the finding, and not take adverse action against employees if they choose to contest
the finding, while their case is still pending. Further, when employees contest a tentative nonconfirmation
based upon a photo mismatch, the Employer must take additional steps (see Article lll.B below) to contact
DHS with information necessary to resolve the challenge.

11. The Employer agrees not to take any adverse action against an employee based upon the employee's
perceived employment eligibility status while SSA or DHS is processing the verification request unless the
Employer obtains knowledge (as defined in I C.F.R. Section 274a.L(lll that the employee is not work
authorized. The Employer understands that an initial inability of the SSA or DHS automated verification
system to verify work authorization, a tentative nonconfirmation, a case in continuance (indicating the need
for additional time for the government to resolve a case), or the finding of a photo mismatch, does not
establish, and should not be interpreted as, evidence that the employee is not work authorized. ln any of
such cases, the employee must be provided a full and fair opportunity to contest the finding, and if he or
she does so, the employee may not be terminated or suffer any adverse employment consequences based
upon the employee's perceived employment eligibility status (including denying, reducing, or extending
work hours, delaying or preventing training, requiring an employee to work in poorer conditions, withholding
pay, refusing to assign the employee to a Federal contract or other assignment, or otherwise assuming thai
he or she is unauthorized to work) until and unless secondary verification by SSA or DHS has been
completed and a final nonconfirmation has been issued. lf the employee does not choose to contest a
tentative nonconfirmation or a photo mismatch or if a secondary verification is completed and a final
nonconfirmation is issued, then the Employer can find the employee is not work authorized and terminate

Page 2 of 13 | E-Verify MOU for Employers Using an E-Verify EmployerAgent I Revision Date 06/01/13
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the employee's employment. Employers or employees with questions about a final nonconfirmation may call
E-Verify at 1-888-464-4218 (customer service) or 1-888-897-7781 (worker hotline).

12. The Employer agrees to comply with Title Vll of the Civil Rights Act of 1964 and section 27 48 of the INA as
applicable by not discriminating unlawfully against any individual in hiring, firing, employment eligibility
verification, or recruitment or referral practices because of his or her national origin or citizenship status, or
by committing discriminatory documentary practices. The Employer understands that such illegal practices
can include selective verification or use of E-Verify except as provided in part D below, or discharging or
refusing to hire employees because they appear or sound "foreign'' or have received tentative
nonconfirmations. The Employer further understands that any violation of the immigration-related unfair
employment practices provisions in section 2748 of the INA could subject the Employer to civil penalties,
back pay awards, and other sanctions, and violations of Title Vll could subject the Employer to back pay
awards, compensatory and punitive damages. Violations of either section 2748 of the INA or Title Vll may
also lead to the termination of its participation in E-Verify. lf the Employer has any questions relating to the
anti-discrimination provision, it should contact OSC at 1-800-255-8155 or 1-800-237-2515 (TDD).

13. The Employer agrees that it will use the information it receives from E-Verify (through its E-Verify Employer
Agent) only to confirm the employment eligibility of employees as authorized by this MOU. The Employer
agrees that it will safeguard this information, and means of access to it (such as PINS and passwords), to
ensure that it is not used for any other purpose and as necessary to protect its confidentiality, including
ensuring that it is not disseminated to any person other than employees of the Employer who are authorized
to perform the Employer's responsibilities under this MOU, except for such dissemination as may be
authorized in advance by SSA or DHS for legitimate purposes.

14. The Employer agrees to notify DHS immediately in the event of a breach of personal information. Breaches
are defined as loss of control or unauthorized access to E-Verify personal data. All suspected or confirmed
breaches should be reported by calling l-888-464-4218 or via email a E-Verify@uscis.dhs.gov. Please use
"Privacy lncident - Password" in the subject line of your email when sending a breach report to E-Verify.

15. The Employer acknowledges that the information it receives through the E-Verify Employer Agent from SSA
is governed by the Privacy Act (5 U.S.C. Section 552a(i)(1) and (3)) and the Social Security Act (42 U.S.C.
1306(a)). Any person who obtains this information under false pretenses or uses it for any purpose other
than as provided for in this MOU may be subject to criminal penalties.

16. The Employer agrees to cooperate with DHS and SSA in their compliance monitoring and evaluation of E-
Verify (whether directly or through their E-Verify Employer Agent), which includes permitting DHS, SSA, their
contractors and other agents, upon reasonable notice, to review Forms l-9 and other employment records
and to interview it and its employees regarding the Employer's use of E-Verify, and to respond in a prompt
and accurate manner to DHS requests for information relating to their participation in E-Verify.

17, The Employer shall not make any false or unauthorized claims or references about its participation in E-
Verify on its website, in advertising materials, or other media. The Employer shall not describe its services
as federally-approved, federally-certified, or federally-recognized, or use language with a similar intent on
its website or other materials provided to the public. Entering into this MOU does not mean that E-Verify
endorses or authorizes your E-Verify services and any claim to that effect is false.

18. The Employer shall not state in its website or other public documents that any language used therein has
been provided or approved by DHS, USCIS or the Verification Division, without first obtaining the prior
written consent of DHS.

19. The Employer agrees that E-Verify trademarks and logos may be used only under license by DHS/USCIS (see
M-795 (Web)) and, other than pursuant to the specific terms of such license, may not be used in any
manner that might imply that the Employer's seryices, products, websites, or publications are sponsored by,
endorsed by, licensed by, or affiliated with DHS, USCIS, or E-Verify.

20. The Employer understands that if it uses E-Verify procedures for any purpose other than as authorized by
this MOU, the Employer may be subject to appropriate legal action and termination of its participation in E-
Verify according to this MOU.

21. The Employer agrees that it will notify its E-Verify Employer Agent immediately if it is awarded a federal
contract with the FAR clause. Your E-Verify Employer Agent needs this information so that it can update
your company's E-Verify profile within 30 days of the contract award date.

B. RESPONSTBILITIES OF E-VERIFY EMPLOYER AGENT

L. The E-Verify EmployerAgent agrees to provide to the SSA and DHS the names, titles, addresses, and
telephone numbers of the E-Verify Employer Agent representatives who will be accessing information under
E-Verify and shall update them as needed to keep them current.

2. The E-Verify Employer Agent agrees to become familiar with and comply with the E-Verify User Manual andprovide a copy of the most current version of the E-Verify User Manual to the Employer sb that the Employer
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can become familiar with and comply with E-Verify policy and procedures. The E-Verify Employer Agent
agrees to obtain a revised E-Verify User Manual as it becomes available and to provide a copy of the revised
version to the Employer no later than 30 days after the manual becomes available.

The E-Verify Employer Agent agrees that any person accessing E-Verify on its behalf is trained on the most
recent E-Verify policy and procedures.

The E-Verify Employer Agent agrees that any E-Verify Employer Agent Representative who will perform
employment verification cases will complete the E-Verify Tutorial before that individual initiates any cases.

A. The E-Verify Employer Agent agrees that all E-Verify Employer Agent representatives will take the
refresher tutorials initiated by the E-Verify program as a condition of continued use of E-Verify,
including any tutorials for Federal contractors, if any of the Employers represented by the E-Verify
Employer Agent is a Federal contractor.

B. Failure to complete a refresher tutorial will prevent the E-Verify Employer Agent and Employer from
continued use of E-Verify.

The E-Verify Employer Agent agrees to grant E-Verify access only to current employees who need E-Verify
access. The E-Verify Employer Agent must promptly terminate an employee's E-Verify access if the
employee is separated from the company or no longer needs access to E-Verify.

The E-Verify Employer Agent agrees to obtain the necessary equipment to use E- Verify as required by the
E-Verify rules and regulations as modified from time to time.

The E-Verify Employer Agent agrees to, consistent with applicable laws, regulations, and policies, commit
sufficient personnel and resources to meet the requirements of this MOU.

The E-Verify Employer Agent agrees to provide its clients with training on E-Verify processes, policies, and
procedures. The E-Verify Employer Agent also agrees to provide its clients with ongoing E-Verify training as
needed. E-Verify is not responsible for providing training to clients of E-Verify Employer Agents.

The E-Verify Employer Agent agrees to provide the Employer with the notices described in Article ll.B.1
below.

The E-Verify Employer Agent agrees to create E-Verify cases for the Employer it represents in accordance
with the E-Verify Manual, the E-Verify Web-Based Tutorial and all other published E-Verify rules and
procedures. The E-Verify Employer Agent will create E-Verify cases using information provided by the
Employer and will immediately communicate the response back to the Employer. lf E-Verify is temporarily
unavailable, the three-day time period will be extended until it is again operational in order to
accommodate the E-Verify Employer Agent's attempting, in good faith, to make inquiries on behalf of the
Employer during the period of unavailability

When the E-Verify Employer Agent receives notice from a client company that it has received a contract
with the FAR clause, then the E-Verify Employer Agent must update the company's E-Verify profile within 30
days of the contract award date.

lf data is transmitted between the E-Verify Employer Agent and its client, then the E-Verify Employer Agent
agrees to protect personally identifiable information during transmission to and from the E-Verify Employer
Agent.

The E-Verify Employer Agent agrees to notify DHS immediately in the event of a breach of personal
information. Breaches are defined as loss of control or unauthorized access to E-Verify personal data. All
suspected or confirmed breaches should be reported by calling l-888-464-4218 or via email at E-
Verify@uscis.dhs.gov. Please use "Privacy lncident - Password" in the subject line of your email when
sending a breach report to E-Verify.

The E-Verify Employer Agent agrees to fully cooperate with DHS and SSA in their compliance monitoring
and evaluation of E-Verify, including permitting DHS, SSA, their contractors and other agents, upon
reasonable notice, to review Forms l-9, employment records, and all records pertaining to the E-Verify
Employer Agent's use of E-Verify, and to interview it and its employees regarding the use of E-Verify, and to
respond in a timely and accurate manner to DHS requests for information relating to their participation in E-
Verify.

The E-Verify Employer Agent shall not make any false or unauthorized claims or references about its
participation in E-Verify on its website, in advertising materials, or other media. The E-Verify Employer
Agent shall not describe its services as federally-approved, federally-certified, or federally-recognized, or
use language with a similar intent on its website or other materials provided to the public. Entering into this
MOU does not mean that E-Verify endorses or authorizes your E-Verify Employer Agent services and any
claim to that effect is false.

The E-Verify Employer Agent shall not state in its website or other public documents that any language used
therein has been provided or approved by DHS, USCIS or the Verification Division, without fiist oblain-ing the
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prior written consent of DHS.

17. The E-Verify Employer Agent agrees that E-Verify trademarks and logos may be used only under license by
DHS/USCIS (see ) and, other than pursuant to the specific terms of such license, may not be used in any
manner that might imply that the E-Verify Employer Agent's services, products, websites, or publications are
sponsored by, endorsed by, licensed by, or affiliated with DHS, USCIS, or E-Verify.

18. The E-Verify Employer Agent understands that if it uses E-Verify procedures for any purpose other than as
authorized by this MOU, the E-Verify Employer Agent may be subject to appropriate legal action and
termination of its participation in E-Verify according to this MOU.

C. RESPONSIBILITIES OF FEDERAL CONTRACTORS

The E-Verify Employer Agent shall ensure that the E-Verify Employer Agent and the Employers represented by the E-
Verify Employer Agent carry out the following responsibilities if the Employer is a Federal contractor or becomes a
federal contractor. The E-Verify Employer Agent should instruct the client to keep the E-Verify Employer Agent
informed about any changes or updates related to federal contracts. lt is the E-Verify Employer Agent's
responsibility to ensure that its clients are in compliance with all E-Verify policies and procedures.

1. lf the Employer is a Federal contractor with the FAR E-Verify clause subject to the employment verification
terms in Subpart 22.18 of the FAR, it will become familiar with and comply with the most current version of
the E-Verify User Manual for Federal Contractors as well as the E-Verify Supplemental Guide for Federal
Contractors.

2. ln addition to the responsibilities of every employer outlined in this MOU, the Employer understands that if it
is a Federal contractor subject to the employment verification terms in Subpart 22.18 of the FAR it must
verify the employment eligibility of any "employee assigned to the contract" (as defined in FAR 22.1801).
Once an employee has been verified through E-Verify by the Employer, the Employer may not reverify the
employee through E-Verify.

A. An Employer that is not enrolled in E-Verify as a Federal contractor at the time of a contract award
must enroll as a Federal contractor in the E-Verify program within 30 calendar days of contract
award and, within 90 days of enrollment, begin to verify employment eligibility of new hires using E-
Verify. The Employer must verify those employees who are working in the United States, whether or
not they are assigned to the contract. Once the Employer begins verifying new hires, such
verification of new hires must be initiated within three business days after the hire date. Once
enrolled in E-Verify as a Federal contractor, the Employer must begin verification of employees
assigned to the contract within 90 calendar days after the date of enrollment or within 30 days of an
employee's assignment to the contract, whichever date is later.

B. Employers enrolled in E-Verify as a Federal contractor for 90 days or more at the time of a contract
award must use E-Verify to begin verification of employment eligibility for new hires of the Employer
who are working in the United States, whether or not assigned to the contract, within three business
days after the date of hire. lf the Employer is enrolled in E-Verify as a Federal contractor for 90
calendar days or less at the time of contract award, the Employer must, within 90 days of
enrollment, begin to use E-Verify to initiate verification of new hires of the contractor who are
working in the United States, whether or not assigned to the contract. Such verification of new hires
must be initiated within three business days after the date of hire. An Employer enrolled as a
Federal contractor in E-Verify must begin verification of each employee assigned to the contract
within 90 calendar days after date of contract award or within 30 days after assignment to the
contract, whichever is later.

C. Federal contractors that are institutions of higher education (as defined at 20 U.S.C. 1001(a)), state
or local governments, governments of Federally recognized lndian tribes, or sureties performing
under a takeover agreement entered into with a Federal agency under a performance bond may
choose to only verify new and existing employees assigned to the Federal contract. Such Federal
contractors may, however, elect to verify all new hires, and/or all existing employees hired after
November 6, 1986. Employers in this category must begin verification of employees assigned to the
contract within 90 calendar days after the date of enrollment or within 30 days of an employee's
assignment to the contract, whichever date is later.

D. Upon enrollment, Employers who are Federal contractors may elect to verify employment eligibility
of all existing employees working in the United States who were hired after November 6, 1986,
instead of verifying only those employees assigned to a covered Federal contract. After enrollment,
Employers must elect to verify existing staff following DHS procedures and begin E-Verify
verification of all existing employees within 1,80 days after the election.

E. The Employer may use a previously completed Form l-9 as the basis for creating anE-Verify case for
an employee assigned to a contract as long as:

i. That Form t-9 is complete (including the SSN) and complies with Article ll.A.6,
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ii. The employee's work authorization has not expired, and

iii. The Employer has reviewed the information reflected in the Form l-9 either in person or in
communications with the employee to ensure that the employee's Section 1, Form l-9
attestation has not changed (including, but not limited to, a lawful permanent resident alien
having become a naturalized U.S. citizen).

F. The Employer shall complete a new Form l-9 consistent with Article ll.A.6 or update the previous
Form l-9 to provide the necessary information if:

i. The Employer cannot determine that Form l-9 complies with Article ll.A.6,

ii. The employee's basis for work authorization as attested in Section t has expired or changed,
or

iii. The Form l-9 contains no SSN or is otherwise incomplete.

Note: lf Section 1 of Form l-9 is otherwise valid and up-to-date and the form otherwise complies with
Article ll.C.5, but reflects documentation (such as a U.S. passport or Form l-551)that expired after
completing Form l-9, the Employer shall not require the production of additional documentation, or use
the photo screening tool described in Article ll.A.5, subjectto any additional orsuperseding
instructions that may be provided on this subject in the E-Verify User Manual.

G. The Employer agrees not to require a second verification using E-Verify of any assigned employee
who has previously been verified as a newly hired employee under this MOU or to authorize
verification of any existing employee by any Employer that is not a Federal contractor based on this
Article.

3. The Employer understands that if it is a Federal contractor, its compliance with this MOU is a performance
requirement under the terms of the Federal contract or subcontract, and the Employer consents to the
release of information relating to compliance with its verification responsibilities under this MOU to
contracting officers or other officials authorized to review the Employer's compliance with Federal
contracting requirements.

D. RESPONSIBILITIES OF SSA

1. SSA agrees to allow DHS to compare data provided by the Employer (through the E-Verify Employer Agent)
against SSA's database. SSA sends DHS confirmation that the data sent either matches or does not match
the information in SSA's database.

2. SSA agrees to safeguard the information the Employer provides (through the E-Verify EmployerAgent)
through E-Verify procedures. SSA also agrees to limit access to such information, as is appropriate by law, to
individuals responsible for the verification of Social Security numbers or responsible for evaluation of E-

Verify or such other persons or entities who may be authorized by SSA as governed by the Privacy Act (5
U.S.C. Section 552a), the Social Security Act (42 U.S.C. 1306(a)), and SSA regulations (20 CFR Part 401).

3. SSA agrees to provide case results from its database within three Federal Government work days of the
initial inquiry. E-Verify provides the information to the E-Verify Employer Agent.

4. SSA agrees to update SSA records as necessary if the employee who contests the SSA tentative
nonconfirmation visits an SSA field office and provides the required evidence. lf the employee visits an SSA
field office within the eight Federal Government work days from the date of referral to SSA, SSA agrees to
update SSA records, if appropriate, within the eight-day period unless SSA determines that more than eight
days may be necessary, ln such cases, SSA will provide additional instructions to the employee. lf the
employee does not visit SSA in the time allowed, E-Verify may provide a final nonconfirmation to the E-Verify
Employer Agent.

Note: lf an Employer experiences technical problems, or has a policy question, the employer should contact
E-Verify at 1-888-464-4218.

E. RESPONSIBILITIES OF DHS

L. DHS agrees to provide the Employer with selected data from DHS databases to enable the Employer
(through the E-Verify Employer Agent) to conduct, to the extent authorized by this MOU:

A. Automated verification checks on alien employees by electronic means, and

B. Photo verification checks (when available) on employees.

2. DHS agrees to assist the E-Verify Employer Agent with operational problems associated with its participation
in E-Verify' DHS agrees to provide the E-Verify Employer Agent names, titles, addresses, and telephone
numbers of DHS representatives to be contacted during the E-Verify process.

3. DHS agrees to provide to the E-Verify Employer Agent with access to E-Verify training materials as well as
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an E-Verify User Manual that contain instructions on E-Verify policies, procedures, and requirements for both
SSA and DHS, including restrictions on the use of E-Verify.

4. DHS agrees to train E-Verify Employer Agents on all important changes made to E-Verify through the use of
mandatory refresher tutorials and updates to the E-Verify User Manual. Even without changes to E-Verify,
DHS reserves the right to require E-Verify Employer Agents to take mandatory refresher tutorials.

5. DHS agrees to provide to the Employer (through the E-Verify Employer Agent) a notice, which indicates the
Employer's participation in E-Verify. DHS also agrees to provide to the Employeranti-discrimination notices
issued by the Office of Special Counsel for lmmigration-Related Unfair Employment Practices (OSC), Civil
Rights Division, U.S. Department of Justice.

6. DHS agrees to issue each of the E-Verify Employer Agent's E-Verify users a unique user identification
number and password that permits them to log in to E-Verify.

7. HS agrees to safeguard the information the Employer provides (through the E-Verify EmployerAgent), and
to limit access to such information to individuals responsible for the verification process, for evaluation of E-

Verify, or to such other persons or entities as may be authorized by applicable law. lnformation will be used
only to verify the accuracy of Social Security numbers and employment eligibility, to enforce the INA and
Federal criminal laws, and to administer Federal contracting requirements.

8. DHS agrees to provide a means of automated verification that provides (in conjunction with SSA verification
procedures) confirmation or tentative nonconfirmation of employees' employment eligibility within three
Federal Government work days of the initial inquiry,

9. DHS agrees to provide a means of secondary verification (including updating DHS records) for employees
who contest DHS tentative nonconfirmations and photo mismatch tentative nonconfirmations. This provides
final confirmation or nonconfirmation of the employees'employment eligibility within 10 Federal
Government work days of the date of referral to DHS, unless DHS determines that more than 10 days may
be necessary. ln such cases, DHS will provide additional verification instructions.

ARTICLE III

REFERRAL OF INDIVIDUALS TO SSA AND DHS

A. REFERRAL TO SSA

1. lf the Employer receives a tentative nonconfirmation issued by SSA, the Employer must print the notice as
directed by E-Verify. The Employer must promptly notify employees in private of the finding and provide
them with the notice and letter containing information specific to the employee's E-Verify case. The
Employer also agrees to provide both the English and the translated notice and letter for employees with
limited English proficiency to employees. The Employer agrees to provide written referral instructions to
employees and instruct affected employees to bring the English copy of the letter to the SSA. The Employer
must allow employees to contest the finding, and not take adverse action against employees if they choose
to contest the finding, while their case is still pending.

2. The Employer agrees to obtain the employee's response about whether he or she will contest the tentative
nonconfirmation as soon as possible after the Employer receives the tentative nonconfirmation. Only the
employee may determine whether he or she will contest the tentative nonconfirmation.

3. After a tentative nonconfirmation, the Employer will refer employees to SSA field offices only as directed by
E-Verify. The Employer must record the case verification number, review the employee information
submitted to E-Verify to identify any errors, and find out whether the employee contests the tentative
nonconfirmation. The Employer will transmit the Social Security number, or any other corrected employee
information that SSA requests, to SSA for verification again if this review indicates a need to do so.

4. The Employer will instruct the employee to visit an SSA office within eight Federal Government work days.
SSA will electronically transmit the result of the referral to the Employer within 10 Federal Government work
days of the referral unless it determines that more than 10 days is necessary.

5. While waiting for case results, the Employer agrees to check the E-Verify system regularly for case updates.

6. The Employer agrees not to ask the employee to obtain a printout from the Social Security Administration
number database (the Numident) or other written verification of the SSN from the SSA.

B. REFERRAL TO DHS

1. lf the Employer receives a tentative nonconfirmation issued by DHS, the Employer must promptly notify
employees in private of the finding and provide them with the notice and letter containing information 

-

specific to the employee's E-Verify case. The Employer also agrees to provide both the English and the
translated notice and letter for employees with limited English proficiency to employees. The Employer must
allow employees to contest the finding, and not take adveise action against employees if they chooie to
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contest the finding, while their case is still pending.

2. The Employer agrees to obtain the employee's response about whether he or she will contest the tentative
nonconfirmation as soon as possible after the Employer receives the tentative nonconfirmation. Only the
employee may determine whether he or she will contest the tentative nonconfirmation.

3. The Employer agrees to refer individuals to DHS only when the employee chooses to contest a tentative
nonconfirmation.

4. lf the employee contests a tentative nonconfirmation issued by DHS, the Employer will instruct the
employee to contact DHS through its toll-free hotline (as found on the referral letter) within eight Federal
Government work days.

5. lf the Employer finds a photo mismatch, the Employer must provide the photo mismatch tentative
nonconfirmation notice and follow the instructions outlined in paragraph 1 of this section for tentative
nonconfirmations, generally.

6. The Employer agrees that if an employee contests a tentative nonconfirmation based upon a photo
mismatch, the Employer will send a copy of the employee's Form l-551, Form l-766, U.S. Passport, or
passport card to DHS for review by:

A. Scanning and uploading the document, or

B. Sending a photocopy of the document by express mail (furnished and paid for by the employer).

7. The Employer understands that if it cannot determine whether there is a photo match/mismatch, the
Employer must forward the employee's documentation to DHS as described in the preceding paragraph. The
Employer agrees to resolve the case as specified by the DHS representative who will determine the photo
match or mismatch.

8. DHS will electronically transmit the result of the referral to the Employer within 10 Federal Government work
days of the referral unless it determines that more than 10 days is necessary.

9. While waiting for case results, the Employer agrees to check the E-Verify system regularly for case updates.

ARTICLE IV

SERVICE PROV!SIONS

A. NO SERVICE FEES

1. SSA and DHS will not charge the Employerforverification services performed underthis MOU. The Employer
is responsible for providing equipment needed to make inquiries. To access E-Verify, an Employer will need
a personal computer with lnternet access.

ARTICLE V

MODIFICATION AND TERMINATION

A, MOD!FICATION

1. This MOU is effective upon the signature of all parties and shall continue in effect for as long as the SSA and
DHS operates the E-Verify program unless modified in writing by the mutual consent of all parties.

2. Any and all E-Verify system enhancements by DHS or SSA, including but not limited to E-Verify checking
against additional data sources and instituting new verification policies or procedures, will be covered under
this MOU and will not cause the need for a supplemental MOU that outlines these changes.

B. TERMINATION

1. The Employer may terminate this MOU and its participation in E-Verify at any time upon 30 days prior
written notice to the other parties. ln addition, any Employer represented by the E-Verify Employer Agent
may voluntarily terminate this MOU upon giving DHS 30 days' written notice.

2. Notwithstanding Article V, part A of this MOU, DHS may terminate this MOU, and thereby the Employer's
participation in E-Verify, with or without notice at any time if deemed necessary because of the
requirements of law or policy, or upon a determination by SSA or DHS that there has been a breach of
system integrity or security by the Employer, or a failure on the part of the Employer to comply with
established E-Verify procedures and/or legal requirements. The Employer understands that if it is a Federal
contractor, termination of this MOU by any party for any reason may negatively affect the performance of its
contractual responsibilities. Similarly, the Employer understands that if it is in a state where E-Verify is
mandatory, termination of this by any party MOU may negatively affect the Employer,s business.

3. An Employer that is a Federal contractor may terminate this MOU when the Federal contract that requires its
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participation in E-Verify is terminated or completed. ln such cases, the Federal contractor must provide
written notice to DHS. lf an Employer that is a Federal contractor fails to provide such notice, then that
Employer will remain an E-Verify participant, will remain bound by the terms of this MOU that apply to non-
Federal contractor participants, and will be required to use the E-Verify procedures to verify the
employment eligibility of all newly hired employees.

4. The Employer agrees that E-Verify is not liable for any losses, financial or otherwise, if the Employer is
terminated from E-Verify.

5. Upon termination of the relationship between an Employer and their E-Verify Employer Agent, E-Verify
cannot provide the Employer with its records. The Employer agrees to seek its records from the E-Verify
Employer Agent.

ARTICLE VI

PARTIES

A. Some or all SSA and DHS responsibilities under this MOU may be performed by contractor(s), and SSA and
DHS may adjust verification responsibilities between each other as necessary. By separate agreement with
DHS, SSA has agreed to perform its responsibilities as described in this MOU.

B. Nothing in this MOU is intended, or should be construed, to create any right or benefit, substantive or
procedural, enforceable at law by any third party against the United States, its agencies, officers, or
employees, or against the Employer, its agents, officers, or employees,

C. The Employer may not assign, directly or indirectly, whether by operation of law, change of control or
merger, all or any part of its rights or obligations under this MOU without the prior written consent of DHS,
which consent shall not be unreasonably withheld or delayed. Any attempt to sublicense, assign, or transfer
any of the rights, duties, or obligations herein is void.

D. Each party shall be solely responsible for defending any claim or action against it arising out of or related to
E-Verify or this MOU, whether civil or criminal, and for any liability wherefrom, including (but not limited to)
any dispute between the Employer and any other person or entity regarding the applicability of Section
403(d) of llRlRA to any action taken or allegedly taken by the Employer.

E. The Employer understands that its participation in E-Verify is not confidential information and may be
disclosed as authorized or required by law and DHS or SSA policy, including but not limited to, Congressional
oversight, E-Verify publicity and media inquiries, determinations of compliance with Federal contractual
requirements, and responses to inquiries under the Freedom of lnformation Act (FOIA).

F, The individuals whose signatures appear below represent that they are authorized to enter into this MOU on
behalf of the Employer, the E-Verify Employer Agent, and DHS respectively. The Employer understands that
any inaccurate statement, representation, data or other information provided to DHS may subject the
Employer, its subcontractors, its employees, or its representatives to: (1) prosecution forfalse statements
pursuant to 18 U.S.C. 1001 and/or; (2) immediate termination of its MOU and/or; (3) possible debarment or
suspension.

G. The foregoing constitutes the full agreement on this subject between DHS, the Employer, and the E-Verify
Employer Agent. Zartico lnc. (Employer) hereby designates and appoints Premalatha Yedu (E- Verify
Employer Agent), including its officers and employees, as the E-Verify Employer Agent for the purpose of
carrying out (Employer) responsibilities under the MOU between the Employer, the E-Verify Employer Agent,
and DHS.
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lf you have any questions, contact E-Verify at 1-888-464-4218

Approved by:

Employer

Zartico lnc.

Name (Please Type or Print)

Leslie Hooper

riile

Signature

Electronically Signed

Date

May 2L,2O2L

E-Verify Employer Agent

Tracker Corp

Name (Please Type or Print)

Premalatha Yedu

Title

Signature

Electronically Signed

Date

May 2L,2O2L

Department of Homeland Security - Verification Division

Name

USCIS Verification Division

Title

Signature

Electronically Signed

Date

May 2L,2A2L
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lnformation Required for the E-Verify Program

lnformation relating to your Company:

Company Name Zartico lnc.

Company Facility Address
26 South Rio Grande Street
Suite 2072
Salt Lake City, UT 84101

Company Alternate Address
26 South Rio Grande Street
Suite 2072
Salt Lake City, UT 84101

County or Parish Salt Lake

Employer ldentification Number 84-2018388

North American lndustry Classification
Systems Code

Professional, Scientific, And Technical Services (541)

Parent Company

Number of Employees 20 to 99

Number of Sites Verified for 1
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Are you verifying for more than 1 site? lf yes, please provide the number of sites verified for in each
State:
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Company lD Number:69740 Client Company lD Number:1693611

lnformation relating to the Program Administrator(s) for your €ompany on policy questions or
operational problems:
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TDC REQUISITION FORM 2023

Vendor

VENDOR NAII/IE & ADDRESS

Zatlt@ lnc. NASSAU COUNTY
BOARD OF COUNTY COMMISSIONERS

96135 Nassau Place Suite 1

Yulee, FL 32097

Address 26 S. Rio Grande Street, Suile 2072, Salt Lake City

Email REQUESTED BY:

ORIGINAL - FINANCE

COPY-DEPARTMENT Shipping: $ -
Total: $45,000.00

Departmenl Herd / Managing Agent
I allesl thal, to lhe best of my knowledge, this requislition rellecls accurale infomation, has heen reviewed, budgetedfor andfollows the Nassau (:ounly

Purchasing Policy.

Office ofManagementand Budget(signature required ifover Department Head/llanaging Agent signature authorirJ- or $5,000, whichever is less.)

I auesl lhat, to lhe besl ofmy knowledge,funds are availablefor payment.

Procurement Director (signature required ifover Department llead/\lanaging Agent signature authorirr- or $5.000. whirhever is less,)

I attest thal, to lhe besl of ny knowledge, thrs requisition is accurate and necessary and is consislent wilh the Nsssau County Purchasing Poltcy.

County Manager (signrtu re required if over Depa rtment Head/\lanaging Agent signatu re autho ritv or $50,01)0, w hichever is lcss.)

I allest lhot, lo the best of my knowledge, the appropriate stalJ have reviewed and opproved lhis llequisition and no other condilrons would prevent approval.

Gil Langley

Clerk:

Date:

OMB / TDC

Marketing intelligence platform312412023 1 37523552 534250s 45,000 00

$

$

c rn $q5 $

$

$

Written Quotes: DID NOT AWARD TO LOWEST BIDDER
Datify 321,964
SymPhony - t66,000 (will not miye lee if not a 3 year contract)

Zartico 345,000 (Amrded)
REASON: Ortafy desn't ppvide the sm l€El ot intelligence and hes no
ability to Echedule cports. Symphony i! morc expenliw, elpecially for a

ore lcar as th€y rcn't uiE the retup fee.

Purchasino Process

Competitive Written Quotes $5,000-$50,000

Rey tsed 1 1 -7 -2022. Previous versions obsolete

DEPARTMENT
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Date

Vendor Name

Address:

Phone

Contact Name:

Non-Competitive Justification Form (Exemptions / Sole Source / Single Source)

March 24,2023 Project: Marketing

Zartico lnc. FY Cost: 45,000.00

26 S. Rio Grende Sreet. Suite 2072. Salt Lake City, Ubh. 84101 TOtal COSI: 45,000.00

912-288-3800 Account: 45,000.00

Amanda Moffett

Description of Goods and/or Services:

Marketing intelligence platform

Source of Funds: E County Estate EFederal E Other

Check one (l ) of the following choices:

n Exempt purchase:

I Single Source:

! sot. Source

E Artistic Services FS 287.057 (3)(e)1. as defined under FS 287.012

! Communications including Internet Service and Newspaper Ads (5.2 Nassau County
Purchasing Policy

E Publications (5.3 - Nassau County Purchasing Policy Exemption)

E Real Property- purchase, lease, or rental (5.4 Nassau County Purchasing Policy)

! loaging and Transportation (5.5 - Nassau County Purchasing Policy)

E Other Professional Services not defined by F.S. 287.055 (5.8 - Nassau County Purchasing
Policy)

The goods or services can be purchased from multiple sources, but in order to meet certain
functional or performance requirements, there is only one economically feasible source for
this purchase. (Attach letter from the vendor)

The goods or services can be legally purchased from only one source. (Attach letter from
the manufacturer of product). Were altematives evaluated? Yes El (If yes, explain why
alternatives are unacceptable) No E(Ifno, explain why alternatives were evaluated)

lfSole or Single Source: Why are the requested goods or services the only goods or services that can satisft your requirements?
Indicate the unique features ofthe product or qualifications that are not available in any other product or service. Provide what
steps have been undertaken to make this determination.
3 quotes but not selecting lowest bidder because: Datafy doesn't provide the same level of intelligence and has no
ability to schedule reports. Symphony is more expensive, especially for a one year as they won't waive the setup

Department Head/Managing Agent -l certifu that, to the best of my knowledge, this requisition reflects accurate information, has
been reviewed, budgetedfor, andfollows the Nassau County Purchasing Policy.

Procurement Director -l certify that I have reviewed lhis request and concur lhat il is an Exempt, Sole or Single Source and is
consistent with the Nassau County Purchasing Policy.

Office of Management and Budget Director - I certify that, to the best of my knovledge, funds are available for payment and this
purchase is consistentwith the Nassau County Purchasing Policy.

County Manager -l certifu that, to the best of my knowledge, the appropriate staff have reviewed and approved thisRequisition
and no other conditions would prevenl approval.

Revised 1-5-2023
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(Rev. October2018i
Departm€nt of the Treasury
lfilffnal Rsvenue Smie

w-gForm

Sign
Here

Request for Taxpayer
ldentification Number and Certification

) Go to rvmv.r'rs.govlFormWgtor instructions and the latest information.

Give Form to the
requester. Do not
send to the lBS.

4 Exemptions (codes apply onty to
certain efltilEs, not indiviluals; see
instructions on page 3):

Fxempt paye code iit my) _

Exemptioa from FATCA reporting

code (if aay)

(lod.. @ ecM|,N! {!Mo!rr& dc U S ,

Requestcr's name and addrs{, (optional}

Date > il. rl , J_l

di
o,oo
o-
co

.ooco-o

oi
lc,
tLs

'6
tt)

U'
oq)
(,)

shown on ywr incomo t* lelu.n). is roquired on do not leuyc this line blank

lnc
name/disregarded €6tity ffi e. from above

accounl numb€(s) here

Note: lf the account is in mcre than one name, see the instructions for line 1. AIso see What Nan.e- and
Number To Give the Requester for guidelines on whose number to eder.

Under penanies of pedury, I cefiity that:

or

1' The number shown on this form is my correct taxpayer identification number (or I am waiting for a number to be issued to me)t and
2. I am nol subject to backup withholding because: (a) I arn exempt from backup withholding. tr (b) I have not been notified by the Internal Revenue

Service (lRS) that I am subiect.to backup withholding m a resuit of a failure to report ail inierest or dividencts, or (c) the IRS has notified me that I amno longer subiect lo backup withholding: and

3. I am a U.S. citizen or other U.S. person (defined below): and
4. The FATCA code{s) entered on this form [f any) indicating that I em exernpt from FATCA reporting is correct"
Certiticatbn instructions. You must cross out item 2 above if you have been notified by the IRS lhar ya-r are cunenfly subject to backup withholding becauseyou layo tailcd to report all interost and divideflds on your tax relurn. For reat eslale trarisactions. iterflZ does not appiy. for mortgage interest paid,'
acquisition or abandonment of secured property, cancellation of debt, contribulions to an individual retirernenr arrange;ent (lRAy,-rno g*"r"lly, piyments
other than interest and divi&nds' you are not ,equired to sign the certification, but you must provide your conect Tlti. See the instructions for part ll, later.

Signatute of
U.S. person l

General lnstructions
Section referenees are to the lnternal Reverue Code unless otherwise
noted.

Future developmeots. For the tatest information about developments
related to Form W-9 and its instructions, such as legislation enacted
after they were published, go to www.irs.govtFormWg.

Purpose of Form
An individual or entity (Form W-g requester) who is required to {ite an
information return with the IRS must obtain your conect taxpayer
identification number [lN) which may be your sociat s€curity number
(SSN), individual taxpayer identificarion number (lTtN), adopiion
taxpayer identiticalion number (Afl Ni, or employer identlfication nurnber
(ElN), to report on an information return the amount paid to you, or other
amount reportable on an information return. Examples of information
returns include, but are not limited to, the Iotlowing.
. Form 1@9JNT (interest earned or paid)

r Form 1099-DlV (dividends, including those from stocks or mutual
funds)

. Form 1099-MISC (various types of income, prizes, awards, or gross
proceeds)

. Form 1 099-8 (stock or mutual fund sales and certain other
transactions by brokers)
o Form I 099-5 (proceeds from real estate transactions)
r Forrn 1 099-K (merchant card and third party network lransactions)

:FjT 1099 
(home mortgage interest). 1098-E (studenr toan interest),

1098-T (tuitionl
. Form .|099-C (canceled debt|
. Form 1099-4 (acquisition or abandonment of secured property)

-Use 
Form W-9 only if you are a U.S. person (including a residenl

alien). to provide your correct TlN.
lf you do not retum Form W-9 to the reguester with a TIN, you might

be subj*t to backup withholding. See What is backup withholding,"
later.

3 Check appropriate box for fedelal tax clssification of the person whose name rs entered on tine 1. Check only one of the
lollowing s€ven boxes-

I lndlvidualzsoleproprietoror E] CCorporation I Scorpo-tion I e.rtr*otip D Trusvestate
single-member LLC

I Umiteo riaO:lity company. Enter lhe tax ctassiiication (C=C corporation, S=S corporatim. p=partnership) > _
appropriate I

chssified as
CheckNote: tne tnbox the aboveline thefor tax classifrcation theof owner notDosrngle-member check

fLLC the rLc LLC tsthat from ownerthes,ngle.member disregarded tFleunless oiowner LLCtne is
LLCsoths tnal not thetrom lorowner ledcGlU.S. taxdisegarded apurposes, Ottl€eise, LLCsingle-member

thelrom shouldownerdisregtrded lhecheck box theior taxappropriate classi:ication rtSof owner
Other(w

apt. or suite no.) See instrrctions.5 Address (number,

Rio Grande
state. and code

84101

ldentification
Social security number

Part I

Employer identif ication number

I 0 1 I 3 8 8

Part ll

Cat, No. l0231X FsmW-9Fev. i&20r8)

to avoid

entities,
see the instruclions for Part L later. For other

I/N, later-
lf you do not have a number, see How to gret a

4 ?
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DATAFY
DATAFY ORDER FORM

5974 S Fashion Point Dr. STE 2OO

South Ogden, UT 84403
807-252-6588

7/37/2023

QUOTE I page 2

Customer:
Amelia lsland Convention & Visitors Bureau
1750 South 14th Street
Suite 200
Fernandina Beach, FL 32034

Billing lnformation (if different from contact):

Service: Datafv Premium lnsights Report, which includes: Monthly analysis of geolocation data provided from
mobile devices observed within Clusters & Points of lnterest (POl) along with strategic planning services and
customizations described in attached Exhibit A, hereto the "Services".

Payment Terms: Payment is due net 30 days f rom signed contract date. A 7.5o/o late fee will be applied to all
past due payments.

Initial Data Period: October 7, 2023 Service Term: October !,2023 - September 30,2024

Service Fees:

Qty Amount Customization TotalServic6ltem.
Silver Visitor lnsights Dashboard
including 5 Clusters. Customized
dashboard with charts, graphs,

maps or tables with new data
monthly and all historical data
purchased.

Historical Data since Feb 2018

Monthly Consumer Spending
(Credit Card) Data

Total Contracted

Contact:
Amy Boek
aboek@ameliaisland.com
904-277-4369

$t,297 /month

One-Time Cost

$450/month

lncluded $15,564

$1,ooo

$s,400

$21,964

1.2

months

72
months

Page 7 of 7
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SERVICES AGREEMENT TERMS

This Services Agreement ("Agreement") is entered into on 1st day of October. 2023 (the "Effective Date") between
Datafy, LLC ("Company"), and the Customer listed above ("Customer"). This Asreement includes and incorporates
the above Order Form. as well as the attached Terms and Conditions and contains. amons other thinss, warrantv
disclaimers. liabiliW limitations. and use limitations.

By signing below, I hereby represent and warrant that I am duly authorized to execute this binding contract on behalf
of the Company or the Customer.

Datafy LLC (Company):

By (Signature):

Name: Candie Perkins

Title: CEO

Amelia lsland Convention & Visitors Bureau
(Customer):

By (Signature):

Name:

Title:

Page 2 of 7
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I. SERVICES AND SUPPORT

l.l Subject to the terms of this Agreement, Company
will use commercially reasonable efforts to provide
Customer the Services outlined in the Order Form and
customization described in Exhibit A.

1.2 Subject to the terms hereof, Company will provide
Customer with reasonable product and technical support
services in accordance with the terms set forth in Exhibit B.

2. RESTRICTIONS AND RESPONSIBILITIES

2.1 Customer will not, directly or indirectly: reverse
engineer, decompile, disassemble or otherwise attempt to
discover the source data, underlying structure, ideas, know-
how or algorithms relevant to the Services, documentation
or data related to the Service; modify, translate, or create
derivative works based on the Services (except to the extent
expressly permitted by Company or authorized within the
Services); use the Services for the benefit of a third party; or
remove any branding, proprietary notices or labels.

2.2 Customer represents, covenants, and warrants that
Customer will use the Services only in compliance this
agreement and all applicable laws and regulations. Customer
hereby agrees to indemnify and hold harmless Company
against any damages, losses, liabilities, settlements and
expenses (including without limitation costs and attorneys'
fees) in connection with any claim or action that arises from
an alleged violation of the foregoing or otherwise from
Customer's use of Services. Although Company has no
obligation to monitor Customer's use of the Services,
Company may do so and may prohibit any use of the Services
it believes may be (or alleged to be) in violation of the
foregoing.

2.3 Company will deliver the Services electronically and
Customer shall be responsible for obtaining and maintaining
any equipment and ancillary services needed to access or
otherwise use the Services, including, without limitation,
modems, hardware, servers, software, operating systems,
networking, web servers and the like (collectively,
"Equipment"). Customer shall also be responsible for
maintaining the security of the Equipment, Customer
account, passwords (including but not limited to
administrative passwords) and files, and for all uses of
Customer account or the Equipment with or without
Customer's knowledge or consent. lf the Customer requests
physical copies of the Services, Customer will be responsible
to pay for the costs of printing, postage, and additional labor.

3.1 Each party (the "Receiving Party") understands that
the other party (the "Disclosing Party") has disclosed or may
disclose business, technical or financial information relating
to the Disclosing Party's business (hereinafter referred to as

"Proprietary lnformation" of the Disclosing Party).
Proprietary lnformation of Company includes non-public
information regarding prices, promotions, features,
functionality and performance of the Services. Proprietary
lnformation of Customer includes non-public data that has

been created by the Customer, an official representative of
the Customer, or a third-pafi at the direction of the
Customer and is provided by Customer to Company to
enable the provision of the Services ("Customer Data").
Customer warrants that they have received permission from
respective third-party data provider(s) to distribute
Customer Data to Company for the purpose of performance
of the Services. Any restrictions of Customer Data usage that
will impact or limit the provision of Services must be
disclosed in writing to the Company. The Receiving Party
agrees: (i) to take reasonable precautions to protect such
Proprietary lnformation, and (ii) not to use (except in
performance of the Services or as otherwise permitted
herein) or divulge to any third person any such Proprietary
lnformation. The Disclosing Party and the Receiving Party
agree that the foregoing shall apply with respect to the
Proprietary lnformation and the Customer Data for a period
of two (2) years following the disclosure thereof, and shall
not apply to any information that the Receiving Party can
document (a) is or becomes generally available to the public,
or (b) was in its possession or known by it prior to receipt
from the Disclosing Party, (c) was rightfully disclosed to it
without restriction by a third party, (d)was independently
developed without use of any Proprietary lnformation of the
Disclosing Party, or (e) is required to be disclosed by law.

3.2 Customer shall own all right, title and interest in and
to the Customer Data. Company retains an unrestricted,
irrevocable, perpetual, non-exclusive, fully-paid and royalty-
free, license to use the Customer Data in order to provide
the Services and to improve Company's Services, including
the right to develop aggregated Customer Data or any
information derived from or obtained by using Customer
Data. All Customer Data is subject to the terms of the
applicable user agreement and any terms that may limit the
scope of this agreement must be disclosed in writing by the
Customer. Customer expressly gives Company the right to
disclose publicly and to other parties Customer status as a
customer of Company and to reasonably cooperate with
Company to serve as a reference account upon request.

3.3 Company shall own and retain all right, title and
interest in and to (a) the Services, all improvements,
enhancements or modifications thereto, (b) any software,
applications, inventions or other technology developed in
connection with Services or support, (c) the Aggregate Data

TERMS AND CONDITIONS

3. CONFIDENTIALIW; PROPRIETARY RIGHTS

Page 3 of 7
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(defined below), and (d)all intellectual property rights related
to any of the foregoing.

3.4 Notwithstanding anything to the contrary, Company
shall have the right to collect and analyze data and other
information relating to the provision, use, and performance
of various aspects of the Services and related systems and
technologies (including, without limitation, information
concerning Customer Data, data or information regarding
Customer's activities on Company's website or in connection
with the Services, including frequency of visits to the
website, data entered when using the website, vital statistics
and trends, general information regarding Customer's use of
the Services, correlations identified or categorical
information regarding the kinds of Customer Data provided,
and data derived therefrom ("Aggregate Data")), and
Company will be free (during and after the term hereof) to (i)

use such information and data to improve and enhance the
Services and for other development, diagnostic and
corrective purposes in connection with the Services and
other Company offerings, and (ii) disclose Aggregate Data in

connection with its business. No rights or licenses are
granted except as expressly set forth herein.

4. PAYMENT OF FEES

4.1 Customer will pay Company the then applicable fees
described in the Order Form for the Services in accordance
with the terms therein (the "Fees"). Company reserves the
right to change the Fees or applicable charges and to
institute new charges and Fees at the end of the lnitial
Service Term or then-current renewal term, upon thirty (30)

days prior notice to Customer (which may be sent by email).
lf Customer believes that Company has billed Customer
incorrectly, Customer must contact Company no later than
60 days after the closing date on the first billing statement in
which the error or problem appeared, in order to receive an

adjustment or credit. lnquiries should be directed to
Company's customer support department.

4.2 Company may choose to bill through an invoice, in
which case, full payment for invoices issued in any given
month must be received by Company thirty (30) days after
the mailing date of the invoice. Unpaid amounts are subject
to a finance charge of 7.5% per month on any outstanding
balance, or the maximum permitted by law, whichever is

lower, plus all expenses of collection and may result in
immediate termination of Service.

5. TERM AND TERMINATION

5.1 Subject to earlier termination as provided below,
this Agreement is for the lnitial Service Term as specified in
the Order Form, and thereafter shall continue month to
month. After the lnitial Service Term, either party may
terminate this Agreement for convenience and without
penalty by providing the other party thirty (30) days written

notice. Customer will pay in full for the Services up to and
including the last day on which the Services are provided.

5.2 ln addition to any other remedies it may have, either
party may also terminate this Agreement upon thirty (30)

days' notice (or without notice in the case of nonpayment), if
the other party materially breaches any of the terms or
conditions of this Agreement. Customer will pay in full for
the Services up to and including the last day on which the
Services are provided. Upon any termination, Company may,
but is not obligated to, delete stored Customer Data. All
sections of this Agreement which by their nature should
survive termination will survive termination, including,
without limitation, accrued rights to payment, confidentiality
obligations, warranty disclaimers, and limitations of liability.

6. WARRANTYANDDISCLAIMER

6.1 Company shall use reasonable efforts consistent
with prevailing industry standards to maintain the Services
in a manner which minimizes errors and interruptions in the
Services and shall perform the Services in a professional and
workmanlike manner. Services may be temporarily delayed
either by Company or by third-party providers, or because of
other causes beyond Company's reasonable control, but
Company shall use reasonable efforts to provide advance
notice in writing or by e-mail of any service disruption.
HOWEVER, COMPANY DOES NOT WARRANT THAT THE
SERVICES WILL BE UNINTERRUPTED OR ERROR FREE;

NOR DOES IT MAKE ANY WARRANW AS TO THE
RESULTS THAT MAY BE OBTAINED FROM USE OF THE
SERVICES OR WITH RESPECT TO ANY MARKETING OR
INVESTMENT DECISION MADE WHILE USING THE
SERVICES. EXCEPT AS EXPRESSLY SET FORTH IN THIS
SECTION, THE SERVICES ARE PROVIDED "AS IS' AND
COMPANY DISCLAIMS ALL WARRANTIES, EXPRESS OR
IMPLIED, INCLUDING, BUT NOT LIMITED TO, IMPLIED
WARRANTIES OF MERCHANTABILIryAND FITNESS FOR
A PARTICULAR PURPOSE AND NON-INFRINGEMENT.

6.2 Company shall use reasonable efforts to maintain
availability of data sources required for the provision of
Services. COMPANY DOES NOT WARRANT THAT THE
DATA UTILIZED IN THE PERFORMANCE OF SERVICES
WILL BE AVAILABLE IN PERPETUITY, AND THE DATA
MAY, DUE TO CIRCUMSTANCES BEYOND THE
COMPANY'S CONTROL, BECOME UNAVAILABLE. Under
such circumstances, Company may, at its option and expense
(a) replace or modify the Services to utilize available data
sources, provided that such modification or replacement
contains substantially similar features and functionality, (b)

seek to renegotiate mutually agreeable terms of the Services
with Customer including consideration of alternative data
sources and costs that may be associated with obtaining
access to those sources.

7. INDEMNITY

Page 4 of 7
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Company shall hold Customer harmless from liability
to third parties resulting from infringement by the Services
of any United States patent or any copyright or
misappropriation of any trade secret, provided Company is
promptly notified of any and all threats, claims and
proceedings related thereto and given reasonable assistance
and the opportunity to assume sole control over defense and
settlement; Company will not be responsible for any
settlement it does not approve in writing. The foregoing
obligations do not apply with respect to portions or
components of the Services (i) not supplied by Company, (ii)

made in whole or in part in accordance with Customer
specifications, (iii) that are modified after delivery by
Company, (iv) combined with other products, processes or
materials where the alleged infringement relates to such
combination, (v) where Customer continues allegedly
infringing activity after being notified thereof or after being
informed of modifications that would have avoided the
alleged infringement, or (vi) where Customer's use of the
Services is not strictly in accordance with this Agreement. lf,
due to a claim of infringement, the Services are held by a
court of competent jurisdiction to be or are believed by
Company to be infringing, Company may, at its option and
expense (a) replace or modify the Service to be non-
infringing provided that such modification or replacement
contains substantially similar features and functionality, (b)

obtain for Customer a license to continue using the Service,
or (c) if neither of the foregoing is commercially practicable,
terminate this Agreement and Customer's rights hereunder
and provide Customer a refund of any prepaid, unused fees
for the Service.

Customer shall hold Company harmless from liability
to third parties resulting from (i) infringement by any
Customer Data, including any third-party data subscribed to
by Customer and provided to Company for the provision of
the Services, of any United States patent or any copyright or
misappropriation of any trade secret, (ii) any nonfulfillment
or breach of any covenant, agreement or other provision of
this Agreement by the Customer, (iii) any marketing or
investment decision made while using the Services, or (iv)

any losses which Company may suffer, sustain or become
subject to as a result of any claims or threatened claims
against Company arising out of the actions or inactions of
Customer with respect to the Customer's business or the
terms of this Agreement.

8. LIMITATION OF LIABILITY

NOTWITHSTANDING ANYTHING TO THE
CONTRARY, EXCEPT FOR BODILY INJURY OF A PERSON,
COMPANY AND ITS SUPPLIERS (INCLUDING BUT NOT
LIMITED TO ALL DATA, EQUIPMENT AND TECHNOLOGY
SUPPLIERS), OFFICERS, AFFILIATES, REPRESENTATIVES,

CONTRACTORS AND EMPLOYEES SHALL NOT BE

RESPONSIBLE OR LIABLE WITH RESPECT TO ANY SUBJECT
MATTER OF THIS AGREEMENT OR TERMS AND
CONDITIONS RELATED THERETO UNDER ANY CONTRACT,
NEGLIGENCE, STRICT LIABILIry OR OTHER THEORY:
(A) FOR ERROR OR INTERRUPTION OF USE OR FOR LOSS OR
INACCURACY OR CORRUPTION OF DATA, OUTSIDE
COMPANY'S REASONABLE CONTROL, OR COST OF
PROCUREMENT OF SUBSTITUTE GOODS, SERVICES OR
TECHNOLOGY OR LOSS oF BUSINESS; (B)FOR ANY
INDIRECT, EXEMPLARY, INCIDENTAL, SPECIAL OR
CONSEQUENTIAL DAMAGES; (C)FOR ANY MATTER
BEYOND COMPANY'S REASONABLE CONTROL; (D) FOR
ANY MARKETING OR INVESTMENT DECISIONS MADE BY
CUSTOMER WHILE USING THE SERVICES; OR (E) FOR ANY
AMOUNTS THAT, TOGETHER WITH AMOUNTS
ASSOCIATED WITH ALL OTHER CLAIMS, EXCEED THE FEES

PAID BY CUSTOMER TO COMPANY FOR THE SERVICES

UNDER THIS AGREEMENT IN THE 72 MONTHS PRIOR TO
THE ACT THAT GAVE RISE TO THE LIABILIry, IN EACH CASE,

WHETHER OR NOT COMPANY HAS BEEN ADVISED OF THE
POSSIBILITY OF SUCH DAMAGES.

9. MISCELLANEOUS

lf any provision of this Agreement is found to be
unenforceable or invalid, that provision will be limited or
eliminated to the minimum extent necessary so that this
Agreement will otherwise remain in full force and effect and
enforceable. This Agreement is not assignable, transferable
or sublicensable by Customer except with Company's prior
written consent, which shall not be unreasonably withheld.
This Agreement is the complete and exclusive statement of
the mutual understanding of the parties and supersedes and
cancels all previous written and oral agreements,
communications and other understandings relating to the
subject matter of this Agreement, and that all waivers and
modifications must be in a writing signed by both parties,
except as otherwise provided herein. No agency,
partnership, joint venture, or employment is created as a

result of this Agreement and Customer does not have any
authority of any kind to bind Company in any respect
whatsoever. ln any action or proceeding to enforce rights
under this Agreement, the prevailing party will be entitled to
recover costs and attorneys' fees. All notices under this
Agreement will be in writing and will be deemed to have
been duly given when received, if personally delivered; when
receipt is electronically confirmed, if transmitted by facsimile
or e-mail; the day after it is sent, if sent for next day delivery
by recognized overnight delivery service; and upon receipt,
if sent by certified or registered mail, return receipt
requested. This Agreement shall be governed by the laws of
the State of Utah without regard to its conflict of laws
provisions.
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EXHIBIT A

Setup, Customization and Training

Customer Setup - Company will perform all steps necessary to setup Customer's account based on input from
Customer. As part of this setup Company will add individuals or parties as directed by Customer to the distribution
list to receive updates.

Customer Configuration and Customization - Silver monthly geolocation data for the Clusters and Points of
lnterest (POl's) as identified below:

. Analysis of the 5 clusters to be determined by Customer

. Advertising/Media Campaign Services and Strategic Planning

. lnternational data (if included in Service Fees outline)
o Credit Card spending data (if included in Service Fees outline)

Geolocation (cell phone GPS) data for visitors with charts, maps, graphs and other visualizations as described
below for up to 5 clusters and no more than 10 points of interest (POl) per cluster. Customer will receive access to
a web-based customized dashboard with live data reports and event dashboards with the ability to manipulate
time periods for the type of data including but not limited to:

. Map of home location of visitors

. Daily, weekly, and monthly # of unique visitors by POI

. Daily, weekly and monthly total visitors by POI

. Year-over-yearcomparisons
t # of Visitors by POI and by zip code
o Demographic profile of visitors by zip code
. %o of market (at City, County or zip code level) captured by POI
. lncrease/decrease of visitors by zip code
. Spending dashboards (if engogingwith monthly consumer spending data)
r Advertising analytics charts including spend (if engogingwith medio campoign services)
r Return on lnvestment calculated down to zip code level (requires marketing spend data at zip code level

by Visitor) to be implemented

Company will configure and customize the Services for the Customer based on input from Customer. One
dashboard will be created with a single login. Company will advise the Customer on the availability of requested
locations of interest and the Customer acknowledges that some potential locations of interest will be unavailable
due to lack of sufficient data or privacy restrictions.

Add-On and One-Time Fees

. Four-years of historical data: $f ,OOO one-time cost

. Point of lnterest change: $100 one-time cost
o Additional Clusters (beyond the 5 included) are $150 each per month
. Additional Points of lnterest are $100 each per month
. Ad Spend will be billed separately, as used and based on CPM and scope of work rates reviewed prior to

advertising run.

Service Onboard Training (via live webinar and or recorded, telephone or in person) - Company will provide a
Services training session that will be scheduled at Customer's convenience to coincide with the delivery of the first
Premium lnsights Report. The purpose of this training is to ensure that the Customer understands the structure of
the Services and the scope and breadth of the insights provided in the Services. lt is recommended that any
Customer representatives who will be using the Services on a regular basis participate in the training session.

Page 6 of 7

DocuSign Envelope ID: 815F51B4-0016-4EC0-9171-8771219E496E



EXH!BIT B

Support Terms

Company will provide product assistance and technical support (e.g. explanation of data and visualization,
corrections) to Customer via both telephone and electronic mail on weekdays during the hours of 9:00 am through
6:00 pm Mountain Time, with the exclusion of Federal and State (Utah) Holidays ("Support Hours"). Customer may
contact the Company for product assistance or support by dialing 801-823-0083 or by emailing
su pport@datafyhq.com.

Whereas Customer has requested product customization, support will also include up to two rounds of revisions of
the format and structure of the customized analysis and report. Additional modifications and customization
requests will be billed separately at an hourly rate.

PageT of 7
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Datafy Solutions

Geolocation and
Spend Data for

Audience lnsights

Datafy provides a fu Lt circle

data platform to understand

visitation to you r destination

and impact advertising efforts

th rough the use of targeted

audiences.

Dynamic Dashboards
with visuatized

Data Feeds

Physicat Visitor Attri bution
through Digitat Advertising

t
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Datafy Solutions

,ll I We remove the need for multiple providers, saving tiffie , cost and resources

,lrl
We provide the highest quality direct geolocation and spend data at a
fraction of the cost of other providers

, lt I We do not charge extras for data ingestion of client feeds

, ll I Our team will Iisten to your challenges and innovate with you
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U n iq ue Differentiato rs

AV
Direct Data Quatity Customizations I nctuded

s
Affordably Priced Actionable Data Customer Support

-
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Data lntettigence & Methodotogy

Geolocation
data from over

150M
active monthly

users

H isto ri ca I

[ookback of

600M
ce[[ phone

devices

Demographic Data

to the household
leveI

Visitor Spending
Data from

34%
of a[[ credit and
debit in the U.S.

Universal lDs

r4q
l-J

for advertisement
and media
placement

New Data Set
Vehicte Data

Large cross section
of owned vehictes

operating in US

o

D

ollll

) o Datai/- All Rights Reserved
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Geolocation Reports

We have what we believe to be the industry's highest quatity sample size of direct domestic
geolocation data which allows us to answer custom questions relative to your destination.
Geolocation is used to provide various dashboard views, including but not limited to:

oooo
oo
oo

State, DMA, county and city
breakdowns

Trip tength, POI visitation,
market analysis

Totalvisitor per day, week,
month, year by POI

@) V
Demographic profiles of visitor

by state, DMA, county, city or zip
code

Map of in-state, drive, and fly US

market visitors for past 4 years
by zip code

=J

l-)
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Client Owned Data Reports

Al[ your reporting in one place with real-time updates and a dynamic display.
Custom monthty and annua[ reports can include:

STR Reports Airport Data Analytics Reports

$

Tax Data Spending Data Media Reporting

5
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IAdvertisi ng Diffe re ntiati g Tech lnnovation

Actionable Data
UniversaI lDs (Ul0s) Advertising Capabilities

Select precise audiences to retarget new
and past visitors

Geo-conq uest you r com petition

Demonstrate true visitor attribution for
campaigns including ad placement to
unique devices and arrivat of visitor(s)

Create tookatike audiences based on
demographics data of past visitors

lnstantaneousty derive data driven
audiences for events, seasons, points of

interest, specific dates and specific
stakeholders

@
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r-l
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Program matic oigital Advertisi ng

rl

oigitat Audio

Full programmatic Advertising into a[[ Platforms

Static Disptay Native

HTML 5 Display

Connected TV SociaI Amplification

Video

2l

lr
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Program matic Oigitat Advertisi ng

IT'rll

Visitors

Visitors to specific Points of lnterest
(POls) identified by client or to the
community, generalty

. Visitors during a specific season

. Previous visitors who stayed in a
hotel

. Visitors with high spending levels

. RegionaI drive or fly markets

Geo-Conquesting

Visitors to similar tourism
destinations

. Visitors to simitar POls such as
mountain bike traits, beaches or
MUSEUMS

New Markets

. Create lookalike audiences of
current visitors using househotd
demographics and psychographics

. Create tookatike audiences from
competitive POls

. ldentification of visitors around the
country who match the destination or
venue "target market" by season,
geography or demographics who are
known travelers

. People who have attended simitar
speciaI events regionatly

. Known traveters during off/shoutder
seasons to simitar POls
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Next Steps Working With Us

Looking Ahead

Personalized on board i ng

Dashboard additions and
iterations released month ly

Training for team members
accessing the dash board

Support and strategy ca[ts

o
I

DocuSign Envelope ID: 815F51B4-0016-4EC0-9171-8771219E496E



IJ
.o

lz
C
N
.CF

DocuSign Envelope ID: 815F51B4-0016-4EC0-9171-8771219E496E



%

QUOTE 2

TOURISM
ECONOMICS
AN OXFORD ECONOMICS COMPANY

A proposal prepared for

Amelia Island

Data warehousing and market intelligence platform

Proposalsubm itted by

TOURISM ECONOMICSSYM PH C' NY o

JANUARY 2023
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Tourism Economics / Oxford Economics
303 W. Lancaster Ave, Suite 2E
Wayne, PA 19087
Tax lD: 30-0540227

February 9,2023

Amy Boek I CMO
Amelia lsland Tourist Development Council
102 Centre Street,
Amelia lsland, FL 32034

Dear Amy,

We are pleased to submit this proposal to customize our best-in-class Symphony platform to meet the
unique needs of Amelia lsland to monitor, analyze, and predict tourism activity in Amelia lsland.

We have now successfully delivered Symphony to nearly 90 of our national, state, and city tourism
partners. Any one of our clients would be happy to provide a reference.

Symphony is comprehensive by design, incorporating the widest range of data available, with
targeted analysis for destination strategy, marketing, sales, and advocacy. More than just aggregation
of data, Symphony integrates internal and external intelligence into a dynamic environment with
insightful analysis that highlights relevant implications and allows this information to be "amplified" to
selected audiences through various channels.

Symphony is unique in the marketplace with strengths that are welltailored to meet the needs of
Amelia lsland. We are enthusiastic about this opportunity and prepared to devote ourselves to the
success of your destination.

lf you have any questions, please don't hesitate to reach out to us.

Yours sincerely,

Zeek Coleman
Vice President, Americas lTourism Economics
ZColeman@OxfordEconomics.com
(9121 492-8755

A--J-

1
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1. OVERVIEW
Tourism Economics is pleased to present this proposal for SYMPHONY: our
flagship intelligence platform that helps DMOs harness vast datasets to directly
support strategic planning, decision-making, and advocacy. While more data
are available to DMOs than ever before, a myriad of sources, update
frequencies, and concepts can produce more noise than clarity. SYMPHONY
solves this challenge by efficiently processing data, creating harmonized
reporting, and automatically delivering decision-ready reports to internal and
external stakeholders.

o
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Make your data sing rE Ir
F
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SYMPHONY is both powerful and unique, including:

. lntegration of all available internal DMO and third-party datasets

. A predictive analytics module that combines travel intentions, search
indicators, hotel and air bookings pace, and Oxford forecasts

. Group sales analysis module based on years of implementation

. Turnkey feeds of geolocation mobile device data with demographics,
and cross visitation by point of interest

. Layered analysis of all DMO KPls
r Direct access to Oxford Economics data and forecasts and integration

with other Tourism Economics services, including Global City Travel,
lnternational State Travel, and Visitor Economic lmpact

o Direct access to selected Tourism Economics partner datasets
o lntensive client support, including a review of current data access and

recommendations

By combining internal DMO data, third-party vendor intelligence, Tourism
Economics travel subscription data, Oxford Economics economic forecasts,
and government datasets, SYMPHONY provides the industry with the most
comprehensive integration of market intelligence available-all in one powerful
business intelligence platform.

3
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2.WHY SYMPHONY?
Tourism Economics has supported the research and advocacy of DMOs since our
founding in 2005. SYMPHONY brings together the many divergent streams of
information that are important to DMOs to create a single intelligence center. We
named the platform SYMPHONY after more than a year of implementation, realizing it
perfectly described its functionality: to reduce noise and make data sing.

Symphony is unique in the marketplace with strengths that are well-tailored to meet
the needs of Amelia lsland:

2

We include our proprielary data for employment, the economy (GDP,
consumer spending, income), international visitation and spending (totals by
origin and destination) with forecasts widely considered to be the industry
standard

Data partnerships with MMGY, USTA, TravelClick, Longwoods lnternational,
and OAG allow these datasets to be immediately integrated into your
research program at no additional cost

We integrate an extensive suite of data from publicly available sources such
as BLS (jobs), Census (seasonal second homes and industry data), TSA
(airport passengers), and National Parks Service (visits for all parks)

Dynamic analysis of STR and short-term lodging data is unique in its ability to
drill into segments, submarkets, and competitive sets

We automatically include Tourism Economics analysis of the Florida visitor
economy, including monthly tourism spending figures

Sales analysis includes a suite of business intelligence reports that connect
directly with SimpleView or IDSS CRMs

Visitor insights that allow for daily analysis of origin, demographics,
destination, and cross-visitation based on mobile device data

Community and policy-maker engagement is strengthened through
automated "amplification" of intelligence to any stakeholder group through a
defined "push" schedule with email notifications and website embeds

Platform is "white labeled" with destination-specific branding and logo

Mobile and desktop applications wilh 2417 access and downloadable reports
in MS Excel, CSV, PDF, image, and MS PowerPoint formats.

Support from 30+ analysts, each with many years of industry experience

An unrivalled track record of delivering as promised

3
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SYMPHONY is uniquely composed for each partner, with custom integration and reporting across
intelligence streams. The result is a continuously updated intelligence hub that delivers eight distinct
beneflts:

Reduce the noise. Make your data perform.

BestJn-Class
Reporting

Quick Access to
Adionable lnsights

Flefine What Data

You Buy

lncreased
FIfidency

Measure Sales &

M arketin g Effecf iven ess

Track Ferformance
Against Coals

lnform Board and External
Stakeholders

lnform Marketing, Sales, and
Pdvoaey Strategy

Symphony has been used extensively as an input into destination strategic planning. As a single
resource of historic performance across various visitor segments, Symphony informs destination
analysis of strengths, weaknesses, opportunities, and threats by tracking performance on a daily
basis by community with details on pricing, performance, and visitor profile. ln addition, our forecasts
are regularly an input into scenario planning which is foundational to many strategic plans. Sales and
marketing performance is also tracked against visitor activity and key industry segment performance
to gauge the effectiveness of DMO activities. We have worked with various strategic planning groups
to directly tie Symphony into destination plans.

Just as importantly, Symphony is consistently used as an advocacy tool to inform public policy
decisions regarding the visitor economy.

5
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3. OUR PROCESS
Delivery of SYMPHONY is guided by three phases of work:

I ooo
i
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Aggrceation

Ddarcnent
Efficient procesdng

Data wddtolse det/doprnent
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qrlanicinterfffi

Amplification

Sd<ehdder identificdim
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The process begins with a comprehensive review and compilation of all data
currently available for integration within the SYMPHONY data management,
analysis, and reporting platform.

1. This will first include all DMO-owned data, including: KPls, operational
statistics, sales and CRM data, marketing tracking and performance, and
owned media statistics.

2. Second, we review all third-party vendor data currently purchased by the
DMO. Our team has worked with hundreds of DMOs, and we will look for
both redundancies and opportunities to improve access to the most
critical data. We seek two goals in the process: save you money and
gather better insights. This step in the process will deliver
recommendations that we will review together. This will include a review
of geolocation data options based on direct access through Tourism
Economics. Our visitor intelligence module is based on mobile
geolocation data includes 50 points of interest with origin, demographic,
and cross visitation analysis across Amelia lsland.

3. Third, we will incorporate Tourism Economics and Oxford Economics
(our parent company) datasets into the platform. This includes
international travel data for states and cities and detailed economic data
and forecasts. ln addition, we include demographic data for market
sizing, including household counts by income tier for visitor source
markets (i.e., country, State, MSA, City, Zip-code).

4. Fourth, we integrate curated third-party data, including Bureau of Labor
Statistics, Bureau of Economic Analysis, National Park Service,
Transportation Security Administration, and Conference Board data on
travel activity, employment and income by industry, and traveler
sentiment. Additional Tourism Economics partner data are also available
on a selected basis, including MMGY, Longwoods lnternational,
Arrivalist, TravelClick, and others.

b
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Once we have finalized the inputs to SYMPHONY (we call it the DMO data
"playlist"), the Tourism Economics team will build a centralized database with
automated update functions as datasets are refreshed. This feeds a sophisticated
Tableau-based business intelligence platform for analysis and reporting.

A series of reports and dashboards allow for deep dives into any area of
information but also integrate results within common categories, called "modules"
within SYMPHONY. Within each of these modules, the data are combined with
comparative analysis to present a more comprehensive perspective.

Each module can have multiple reports depending on the breadth of information
included. Access to these individual reports and modules can vary depending on
the sensitivity of the information. Permission to individual reports can be granted to
specific audiences, including industry partners, board of directors, executive staff,
marketing, sales, or the entire DMO team. This allows the broad intelligence within
Symphony to be amplified to specific stakeholder groups for policy guidance,
destination strategy, and day-to-day sales and marketing decisions.

Data Structure and Analytics Solutions

Our data processing, aggregation, and storage technologies utilize best-in-class
solutions.

Data Warehouse Databases (Snowflake): Snowflake is Tourism Economics'
solution for data warehousing, data lakes, data engineering, data science, data
application development, and allows us to securely share and consume data.
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DW_DEV: this database is used for development and testing. Changes to
data structures or processing jobs are first tested in this environment
before being promoted to production. Data files from new sources are
often tested in this database to ensure they are in the expected format.
This database contains only a subset of the data found in the production
database.
DW_PROD: this is the production database intended for use by all users
and applications. lt is updated daily with new data from various sources
and contains the full data history.

7

o

DocuSign Envelope ID: 815F51B4-0016-4EC0-9171-8771219E496E



% TOURISM
ECONOMICS

a Shared Databases: databases that are hosted and shared by third party
data sources are accessed directly in the Snov'rflake environment.

Both the DEV and PROD databases are backed up (cloned) nightly on a rolling
retention schedule. Production backups are kept for 10 days with unlimited storage
capacity.

Extract, Transformation and Load (ETL) Processing (Matillion ETL): Matillion is
a low code, cloud-based platform used to orchestrate the date movement from

sources to the data warehouse. lt provides a consistent framework to schedule ETL
jobs, log results, and report issues.

For data that originates in files, Matillion is configured to access the appropriate s3
bucket. For vendor data, the ETL processing imports data from any new files into a

staging area to be processed. When loaded successfully, Matillion archives the
original staged data in Snowflake and moves the s3 files into an archive folder
within the s3 file system.

Matillion also supports APls, including built-in components to call the Google

Analytics API among a multitude of others. API support enables the use of
scheduled jobs to pull data at any time over secured credentials.

Data Analytics & Visualization Software (Tableau): Tableau is a visual analytics
platform transforming the way we use data to solve problems and empowering
people and organizations to make the most of their data. As the market-leading

choice for modern business intelligence, the Tableau analytics platform makes it
easier for people to explore and manage data, and faster to discover and share

insights with both internal and external pa(ners and stakeholders.

8
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4. KEY DATA INPUTS
Data will be aggregated from four major categories:

1) lnternal DMO KPls and market tracking
2) DMO current vendor data

3) Proprietary Tourism Economics and Oxford Economics data and forecasts
4) Symphony partner and other third-party data

The prolect team will aggregate and integrate these myriad datasets into a single data
warehouse. Custom SYMPHONY intelligence reports will then be developed to analyze all
data with monthly updates and client calls. The client will be granted 20 individual logins to

SYMPHONY to view the business intelligence reports with the option to add more.

Modules to be included will depend on data currently purchased by the client and the

outcome of the data playlist recommendations. Tourism Economics, Oxford Economics,
and government data will be included at no charge. (Data provided by TE/Oxford is listed
in Section 9.)While module categories and coverage are adapted to each client, the below
table illustrates the range of options, including key metrics and typical audience. This is
adaptable based on client needs.

lnput highlights

FlexibiliV to integrate all available datasets, both internal KPls and other vendor data. All
modules are fully customizable, which is included in the development. We currently have
more than 100 templates which can be adapted as desired. Additional modules (e.9.,

talent management or accounting) can be added as required and can be delivered within
the annual agreement based on included consulting hours.

Automated ingestion through existing scripts, APls, and database management code.

Mobile device data will be integrated from our mobile location partner, allowing for detailed
daily analysis of visitor patterns. This will track visits to Amelia lsland on the following
criteria:

. Origin markets

. Destination (tourism region and points of interest)

. Length of stay

. Day vs. Overnight

. Repeat visitor ratio

. Cross-visitation (across POls)

ln-Market Behavior by all visitors tracking visitation to 50 points of interest (POls)
across Amelia lsland and cross-visitation to other neighborhoods, and other POls.

Event analvsis using the dynamic mapping feature of POls with dates, allows for the
evaluation of any event to determine the profile of visitors (5 reports included with
"enhanced" and 10 reports included with "advanced" tiers).

Sales lntelliqence monitors group and event sales performance and enable the
organization to get the most out of the data in their CRM system. ln addition to ongoing
tracking of sales, more in-debt analysis can be conducted through interactive and dynamic

I
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business intelligence looking at leads, bookings, need periods, and the conversation rate
by third-party lead generators. The module also maps daily STR data with sales data to
generate a compression report.

WorKorce Analvsis will provide access to exclusive wage and occupational analysis of
your community's workforce including demographics, jobs openings and quit rates, and
position analysis. Monitor average and total income by industry subsector along with
employmenl and average wages by major occupational groups (e.9., management
positions, maintenance, sales etc.). The "workforce module" also includes a three-year
annual forecast of the Leisure and Hospitality sector jobs.

lnternational Visits and Spendino will be provided by world regions, with details on visits,
nights, and spending with S-year forecasts. This is a unique offering based on the Tourism
Economics Global City Travel (GCT) datasets. No other provider has the total volume of
international travel by origin calculated for the US market. This will enable Amelia lsland to
monitor the recovery of international visitation to the state and the nearest gateway city.

Lodoinq analvsis includes the integration of hotel data from STR, shortterm rental data,
and municipality data on bed taxes. This module compiles history of performance with the
ability to dynamically analysis segments, destinations, competitors, and key performance

metrics (occupancy, demand, supply, ADR, and RevPAR).

Air Travel measures visitor arrivals by air and comparisons to 2019 with custom comp-set
as decided by destination. Monitor activity levels at all individual US airports.

Traveler Sentiment data from a collection of national travel sentiment providers from both
consumer and business travelers from TE partners and public sources.

Web Analvtics module tracks website performance with daily, weekly, and monthly
updates of website sessions, sessions by device, session duration, pageviews, and
bounce rate by acquisition channel, device, origin market, landing page, and referrer site.

Social Media metrics by audience, impressions, engagements, engagement rate by week,
day-of-week, gender, and age. Different views also look at impact on impressions from
paid marketing. All data is piped in from the destination's social media publishing platform.

Forecasts and oredictive analvtics are based on Tourism Economics forecasting models,
Oxford Economics economic forecasts, and third-party sentiment surveys (Longwoods,
GBTA, YouGov, Destination Analysts) and pace data (Simpleview, OAG, Journera, and
TravelClick).

Amolification of results is a key feature of Symphony. Amelia lsland will have the option of
embedding select results into its own website and specific modules or slices of data can be
"pushed" out to specific stakeholder groups on an automated basis.

Examples of Symphony visualizations are shown on the following pages.

10
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lntemational Example

loPlo Orc Marl.t (va.itry A'.tv.,)

ride 6ffi
! --,-i "*--

Uittutu.1,
*F.,-a@kxrre

'.-I"*^"'f*,"*4*
,,"-"J"

+-h,,"I"
..**-L-4.-.-,

,.".I*

**I-
*E-

a'fn
tu.€In

F@Is
hIT

a.*"-Ii
*"lt

4ft.I;.

Top-to Orer*ai Mar*.t lipending)

,!!9o.

,-.I.-,"
,*"I','*
"I.,-*

'o"I"'---r,-
.*I'"*
-,.4',y**,-"I,'*,*,4,,.-

-4--J^y

-o('- 5(_
tu-rlt of**

cfoa *fsr
*farr a**fr*

klrn *frt
rul+* *af**
bl6i oJ;rr

*cf rr *fcr
.*ls* l*!*a
*aa' af<*
*Ire *!*c

Lodging Example

-

I",".

-",^

Z"-
E.,*
E,."
E-''

-.'"

ffi'-
I**
I',*
E*
I-'
Z*

I-,.

-,"-

I..,,
I"*

-,,.,-'..'

Z.'

I*-r:",...

b *q@ @@

ery(rylblk@!ffiO

I.,,
I'*

*<qryYd rG4.(rye{.dc@a!I.MaS

12

DocuSign Envelope ID: 815F51B4-0016-4EC0-9171-8771219E496E



Lqt TOURISM
ECONOMICS
iI OXFCND ECOXOMICS CO#PANY

Visitor lntelligence Example
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Economic Performance & Forecast Example
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Social ltledia Example
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Credit Card Spending Example
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Stake holde r Report Example
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5, TIMING & TERMS
5.1 TIMING

SYMPHONY implementation will begin upon contract signing with an approximately six-week
delivery timeline including data review, recommendations, and platform implementation. The
following timeline is a typical delivery schedule, subject to change based on timing of data
availability.

Kick-Off Call

Data Collection

Data Audit

Check-in Call

Dashboard

Development

Launch Call

Following Launch Call

. Period status calls and email updates

. Further customizations, enhancements, and new developments. The Symphony
platform is always evolving with new data and analysis. For example, we will deliver a
comprehensive set of sales intelligence reports within the six-week implementation
timeline, but additional custom reports can be delivered based on client a request.
These customizations are typically delivered at no additional cost.

Sprints Kick-
oJt

Week I W@k 2 Week 3 VUeek 4 Weo* 5 Week 6

18
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5.2 COSTS AND TERMS OF AGREEMENT

Access to the SYMPHONY platform will be billed quarterly for the duration of the agreement
(36-months). lmplementation fee will be billed at project inception.

The development and update program includes twenty-four (24) consulting hours per year that
can be utilized for monthly calls, presentations, planning meetings, ad hoc analysis, or on-site
presence. Additional support will be available at a blended rate of $250/hr and must be pre-

approved by customer.

All raw data remains the property of the source organization and third-party licensing
agreements remain in place within SYMPHONY. Formulas, code, and calculations remain the
property of Tourism Economics.

Any data requiring purchase will be the responsibility of the client, who will grant Tourism
Economics access to all necessary programs and datasets for the duration of the agreement.

Executive Summary

Lodging Performance

Web Analytics

Economic indicators and outlook

Air Travel

Workforce Analysis

Social Media Perf ormance

Visitor Behavior (mobile geolocation with POls)

Traveler Sentiment

Predictive Analytics

Recovery lndicators

Visitor lntellisence

CRM (group sales, partnerships, memberships)

SYMPHONY Reports Enhanced

SYMPHONY Enhanced $28.000
]{]{

$28.000 $28,000

Mobile location data (main studv seosraphv + 50 POls) lncluded lncluded lncluded
Media & Website Attribution via Near $8.000 $8,000 $8.000
Credit Card Data via TransUnion $10,000 $1o,ooo $10,000

One-time implementation fee* Waived
Total Cost + One Time Cost $46,0O0 $46,000 $46,000

Optional upgrades and add-ons (pricing vary based on specification)
Event Calendar (predictHQ)
Pace Report (TravelClick)

'Waived w/Multi-year agreement

SYMPHONY
Year 1
Cost

Year 2
Cost

Year 3
Cost

19
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6. TESTIMONIALS
"Our partnership with Tourism Economics continues to excel with the release of their SYMPHONY platform. The
insights provided by TE and SYMPHONY are critical to our team, elected officials, and all our industry partners

as we are constantly looking for relevant data and trends to share with internal and external stakeholders to
inform strategic decisions."

Mike Bowman, President & CEO, Valley Forge Tourism and Convention Board

"Each year Visit SLO CAL spends well into six figures on data and analytics from a number of sources to help

inform our business. However, it wasn't until our partnership with Tourism Economics, on their Symphony
platform, that the data and the insights came to life. Symphony combines all our data into one easy to view
platform, while providing collective overall insights into the combined data, with individual community reporting.

Symphony has made a significant difference in the way we and our community look at data and our local elected

officials appreciate the opportunity to understand what is happening in their specific city each month. ln the end,

it has been a game changer for how our partners use data to inform their business decisions."

Chuck Davison, President & CEO, Visit SLO CAL

"Tourism Economics' Symphony combines data sources from multiple platforms and allows us to analyze and
present our data to internal and external stakeholders in an efficient and easily digestible way. lt has become a
valuable tool that has improved our ability to quickly gain insights and track industry performance, and it is highly
valued by our board of directors and key stakeholders."

Steve Byrne, Executive Director, Visit Delco, PA

"l regret not signing up for Symphony sooner."

Jeanne Goldschmidt, Executive Director at Pasadena Convention & Visitors Bureau

"What differentiates TE is their desire to truly understand our issues and opportunities of our industry, the open
conversations, and the trust that is established to find sustainable solutions.

SVP, Destinations lnternational

"One of the unique benefits of working with Tourism Economics is the true global and macro-economic
environment in which they analyze our travel and tourism performance. Understanding how this industry is
integral to the global economy is fundamental to what we think and do on the local level."

Senior Vice President, Research NYC & Company.

"Their reports are consistently informative, easy to interpret and apply, and defendable to various stakeholders.
Their responsiveness to questions and professional demeanor ensures satisfaction among all our industry
members."

Director, Ohio Tourism Division

"They are incredibly responsive to requests for support and have gone out of their way to help with last minute
queries."

Head of Strategy Development & lnsights, Tourism lreland

"Our success in informing natlonal travel policy has been linked to Tourism Economics. analysis.,'
Executive Vice President, U.S. Travel Association

20
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7. WHY TOURISM ECONOMICS?
7.1 TOURISM ECONOMICS; OVERVIEW

Tourism Economics operates with a singular objective: combine an

understanding of tourism dynamics with rigorous economics in order to answer
the most important questions facing operators, destinations, strategic planners

and others in the sector. By combining quantitative methods with industry
knowledge, Tourism Economics designs forecasting models, custom market

strategies, tourism policy analysis, and economic impact studies.

Recent published research can be found via the following links:

Public Symphony: hftos://www.hawaiitourismauthoriV.orolresearch/symohony-
dashboards/

httos : //www. u stravel. org/research/travel-recovery-i nsiohts-dash board

All projects: https :/iwww.tourismeconomics.com/case-studiesi/

Thought leadership: https://www.tourismeconomics.com/events-oressflatest-
research/

Our team of 42 economists is focused exclusively on the interplay between the
travel industry and the economy.

No other firm possesses the depth or range of experience in measuring travel
economic impacts. Our economic impact client list includes the following:

o More than 30 US states and territories with county-level impact
analysis for hundreds of counties across these states

. City tourism impact analysis for approximately 50 destinations each
year

o Country-level economic imoact analysis for 185 countries on behalf of
the World Travel & Tourism Council

o Gamino economic imoacts by state for the American Gaming
Association

o Hotel sector economic impacts bv state for the American Hotel &
Lodging Association

r Meetinos imoact analvsis for the US for the Events lndustry Council
. Event impact modeling for 280 destinations around the world based on

the Event lmoact Calculator developed on behalf of Destinations
lnternational

o The olobal economic imoact of user oenerated content on behalf of
TripAdvisor

Tourism Economics is an oxford Economics company and is able to leverage
extensive resources as part of this partnership. oxford Economics was founded
in 1981 as a commercial venture with oxford University's business college to
provide economic forecasting and modelling to UK companies and financial

21
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institutions expanding abroad. Since then, we have become one of the world's
foremost independent global advisory firms, providing reports, forecasts, and
analytical tools on 200 countries, 100 industrial sectors and over 3,000 cities.
Our best-of-class global economic and industry models and analytical tools
give us an unparalleled ability to forecast external market trends and assess
their economic, social, and business impact.

Headquartered in Oxford, England, with regional centers in London, New York,
and Singapore, Oxford Economics has offices across the globe in Belfast,
Greater Miami, Dubai, Miami, Milan, Paris, Philadelphia, San Francisco, and
Washington DC, we employ over 400 full-time staff, including 250 professional

economists, industry experts and business editors---one of the largest teams of
macroeconomists and thought leadership specialists. Our global team is highly
skilled in a full range of research techniques and thought leadership
capabilities, from econometric modelling, scenario framing, and economic
impact analysis to market surveys, case studies, expert panels, and web
analytics.

Oxford Economics is a key adviser to corporate, financial and government

decision-makers and thought leaders. Our woddwide client base now
comprises over 1,000 intemational organizations, including leading
multinational companies and financial institutions; key government bodies and
trade associations; and top universities, consultancies, and think tanks.

Tourism Economics operates as a boutique tourism consulting company in one
important sense: we assign senior staff at the center of each project. Our
project directors are integrally involved in every stage of work and are directly
involved in its development. The principals who represent our work are the
same who conduct the work. We have found this to be an optimal way to
sustain high quality and maintain close relationships with our clients. lt is also
the way we enjoy working.

7.2 PROJECT TEAM

Project Staff Title Project Role

Adam Sacks President Proiect oversight and client support

Zeek Coleman VP Primary point of contact

Erik Evjen Director Head of project team

Gajender Saharan Lead Data Scientist Modeling and database management

Patrick Smyton Sr. Client Manager Onboarding, ongoing client support and insights

Elizabeth Shanaman Client Success Manager training, customizations, and client support

Aran Ryan Director of Lodging Analytics Lodging and visitor forecasts

Kaitlin DiPaola Head of Destination lnsights Economic analysis and client support

Michael Mariano Director Economic analysis and client support

22
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8. DATA INCLUDED
Extensive Tourism and Oxford Economics data are included along with third-party partnership data. This list is
constantly being expanded for our Symphony partners and is enumerated below.

o Latest economic and demographic performance data by County, MSA, and State

o GDP

o Unemployment rate

o Household income

o Monthly employment data by state, city, or MSA for key travel-related industries and
overall economy (BLS)

o Disposable income

o Population and age breakout

. lnternational State Travel data on visits, nights, and spending by country of origin for each state
with'1 0-year forecasts.

. Air Travel: air visitor arrivals by city (anivals indexed to 2019 to show recovery, tickets purchased
with your nearest airport as the final destination (by month), and ticket purchases vs. comp-set,
state, and US)

. Transportation Security Administration (TSA): screenings for every airport in the country by region,
state, and individual airports

o National Park Service (NPS): visitor numbers for every site in the country under the management
and care of the National Park Service. View data for individual sites or aggregated by regions.

r Monthly international anivals by state from top origin markets

. Quarterly MMGY Portrait of the American Traveler survey results

. DK Shifflet quarterly US travel trends

. Conference Board monthly vacation intentions

o Economic and demographic forecasts

o U.S. Consumer spending by sector (Oxford Economics annual forecast)

o GDP by state (Oxford Economics quarterly forecast)

o Employment forecast by leisure & hospitality sector and total nonfarm (Oxford Economics
quarterly forecast by state and US)

o National travel forecast (Tourism Economics / USTA)

o National lodging forecast (Tourism Economics / STR)

o State and county economic impact data (Tourism Economics / USTA)

o Access to US Travel Recovery Tracker within your platform (USTA members only)

o Global Business Travel Association business travel sentiment

o Destination Analysts leisure travel sentiment

o Longwoods lntemational leisure travel sentiment

o Simpleview and Tempest DMO website activity

o Simpleview and TravelClick group room demand pace

o Monthly travel spending by state (Tourism Economics / USTA)

o Monthly industry tracking (hotel room demand, short term rentals, air passengers, auto
trips)

23
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o Simpleview group bookings and pace

o TravelClick hotel booking pace

Visitor lntelligence

o Visitor intelligence for Amelia lsland

o lndividual Points of lnterest (based on current agreement with Near)

o Visitation stats for Amelia lsland (destination, neighborhoods, and individual POls)

o Cross visitation between POls

o Monthly granularity

o Day vs. Overnight Anivals

o Top-origin markets by state, MSA, and City

o Length of Stay

24
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AGREEMENT

TERMS AND CONDITTONS FOR RESEARCH SERVICES

1. NOOTHERTERMS

1.1 The Conditions apply to the supply of the Research Services to the Customer (Amelia lsland Tourist Development
Council) and supersede any terms and conditions provided or referred to by the Customer, including any of the
Customer's standard terms provided with any purchase order, invoice or other documentation.

2, DEFINITIONS

2.1 ln this Agreement the following expressions have the meaning set opposite:

Background: information, techniques, know-how, software and materials (regardless of the form or medium in

which they are stored) that are used by Tourism Economics (and whether owned or provided by Tourism
Economiqs or a third party) in creating the Deliverables;

lntellectual Property: patents, trademarks, service marks, registered designs, copyrights, database rights, design
rights, confidential information, applications for any of the above, and any similar right recognized from time to time
in any jurisdiction, togetherwith all rights of action in relation to the infringement of any of the above;

Know-how: unpatented technical information (including, without limitation, information relating to inventions,
drscoveries, concepts, methodologles, models, research, development and testing procedures, the results of
experiments, tests and trials, manufacturing processes, techniques and specifications, quality control data,
analyses, reports and submissions) that is not in the public domain.

3. RESEARCH SERVICES

3.'l The Customer engages Tourism Economics to provide the Research Services to the Customer as from the
Commencement Date on the terms of this Agreement as described in the above aoreement.

3-2 This Agreement relates to the supply of the Research Services. The supply of any other services, including any
variations to the Research Services, will be subject to a separate agreement to be negotiated between Tourism
Economics and the Customer.

4, CHARGES

4.1 The Customer will pay the Charges and will reimburse Tourism Economics on demand for all travel, subsistence or
other expenses incurred by Tourism Economics' employees or consultants in connection with the provision of the
Research Services and the supply of the Deliverables including, without limitation, those expenses incurred in

complying with the Customer's requests. These Charoes are detailed in Section 5 of the above aoreement. Anv
additional charoes will be aoreed uoon in advance between the Customer and Tourism Economics in writing.

4.2 TheChargeswill bepayableinaccordancewiththeScheduleandwherenotimetableforpaymentisspecified,
Tourism Economics may invoice the Customer monthly in arrears for any Charges and expenses and the Customer
will pay each of Tourism Economics' invoices within 30 days after the date of the invoice.

4.3 The Charges and all other sums payable under thrs Agreement are exclusive of value added tax, sales tax or similar
taxes which the Customer will pay at the rate and in the manner from time to time prescribed by law.

5. WARRANTIES

5. 1 Tourism Economics will provide the Research Services with reasonable skill and care.

5.1 Because of the uncertainty of future events and circumstances and because the contents are based on data and
information provided by third parties upon which Tourism Economics has relied in good faith in producing the
Deliverables, Tourism Economics does not wanant that its forecasts, projections, advice, recommendations or the
contents of any report, presentation or other document will be accurate or achievable and Tourism Economics will not
be liable for the contents of any of the foregoing or for the reliance by the Customer on any of the foregoing.

5.3 lf the Customer makes or has anyone else make any modification to any of the Deliverables, Tourism Economics will
have no further liability or responsibility in respect of that Deliverable, will be released from any obligation to provide
any service in respect of that Deliverable, and will be entitled to raise additional charges in return for any services
which Tourism Economics does so provide.

6. PROPRIETARY RIGHTS IN THE DELIVERABLES AND CONFIOENTIALITY

6.1 Subject to Clauses 6.2 and 6.3, the lntellectual Property in the Deliverables shall be vested in the Customer.
6.2 This Agreement will not affect the ownership of any lntellectual Property in any Background. The lntellectual property

In such Background will remain the property of Tourism Economics (or its licensors) and the Customer will keep thi
Background confidential.
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6.3 The Customer agrees that it will include in the Deliverables an acknowledgement in a form reasonably satisfactory to
Tourism Economiqs that the Deliverables have been prepared by Tourism Economics.

6.4 Tourism Economics agrees to keep confldential and not to use except for the purpose of performing the Research
Services, any confidential information which it may receive from or on behalf of the Customer or any confidential
information of the Customer which may come into its possession in the course of performing the Research Services.

7. DURATION AND TERMINATION

7.1 Despite anything else contained in this Agreement, each party may terminate this Agreement immediately on giving
notice in writing to the other party if:

7.1.1. theotherpartycommitsanybreachofanytermofthisAgreementandinthecaseofabreachwhichis
not persistent and which is capable of being remedied, has failed, within 30 days after Tourism Economics
has requested the Customer in writing, to remedy the breach; or

7.1.2. the other party has a receiver, administrative receiver or an administrator appointed over it or over any
part of its undertaking or assets, or it passes a resolution for winding-up (except for the purpose of a bona
fide scheme of solvent amalgamation or reconstruction), or if a court of competent jurisdiction makes an
order to that efiect, or if it becomes subject to an administration order, or if it enters into any voluntary
arrangement with its creditors, or if any similar process to any of the above is begun in any jurisdiction, or
if it ceases or threatens to cease to carry on business.

7.2 Any termination or expiry of this Agreement (however it happens) will not affect any accrued rights or liabilities of
either party, nor will it affect the coming into force or the continuance in force of any provision of lhis Agreement
which is expressly, or by implication, intended to come into or to continue in force on or after termination.

7.3 Clauses 5, 6, 9 and 10.2 will survive the termination of this Agreement or the completion of the Consultancy Services
and continue indefi nitely.

7 .4 Each Term shall automatically renew for subsequent periods of the same length as the initial Term unless either party
gives the other written notice of termination at least sixty (60) days prior to expiration of the then-current Term. All
renewals will include an annual cost increase in alignment with the annual consumer price index (up to 5%). Annual
cost increases will be waived for multi-year renewals.

8. DELAYS

8.1 Despite anything else contained in this Agreement, Tourism Economics will not be liable for any delay in performing or
failure to perform its obligations caused by circumstances beyond its control (including, without limitation, any act or
omission on the Customer's part or on the part of any third party, and any defect, error, fault or deficiency in any
software not provided by Tourism Economics or in any equipment), and Tourism Economics will be granted a
reasonable extension of time for the performance of its obligations, the reasonableness of that extension to be
assessed not only in the context of the proiect in hand but also in the context of Tourism Economics' other commitments.

8.2 Tourism Economics will endeavor to comply with any timetable or dates which Tourism Economics has given to the
Customer for the performance of the Consultancy Services and the supply of the Deliverables, but these are
estimates only, and Tourism Economics will not be liable for any delay or failure to supply or perform in accordance
with that timetable or those dates.

9. LIABILITY

9.1 Nothing in this Agreement limits or excludes Tourism Economics' liability for the death or in,jury of any person caused
by Tourism Economics' negligence, or for any fraud.

9.2 SubjecttoClauseg.l,TourismEconomicswill notbeliabletotheCustomerforlossofprofits, lossofsavings, lossof
use, loss of business, loss of opportunity, lost or wasted management time or time of other employees, loss or spoiling
of data, loss of contracts, or for any indrrect or consequential loss, whether arising from negligence, or breach of
contract, or in any other way, even if Tourism Economics was advised of or knew of the likelihood of that loss or type
of loss arising.

9.3 SubJect to Clause 9.1, Tourism Economics' liability to the Customer (whether in contract or tort, including but not limited
to negligence, or arising in any other way, and whether or not of a kind foreseeable by Tounsm Economics) will be
limited to damages which will not exceed, in aggregate, a sum equal to the Charges payable to Tourism Economics by
the Customer under this Agreement.

9.4 The Customer acknowledges that the above exclusions and limitations on Tourism Economics' liability have been
drawn to the Customer's aftention and that Tourism Economics is willing to undertake greater liability provided Tourism
Economics is able to obtain insurance to cover fully its potential liabilities to the Customer and the Customer pays for
that insurance.

9.5 Under any relevant privacy legislation, eg GDPR, this acknowledges that Tourism Economics has permission to store
user data such as phone numbers, email addresses, as necessary to provide good and timely services. Tourism
Economics conflrms that this data will not be shared with any third party without permission of the client.

,IO. TOURISM ECONOMICS STAFF

10.1 Although Tourism Economics will endeavor to maintain the continuity of its personnel involved in providing the
Research Services to the Customer, Tourism Economics reserves the right to determine which of its employees and
consultants performs those services.
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10.2 During the period when Tourism Economics is providing the Research Services, or for six months afterwards, the
Customer will not: (i) solicit, or endeavor to entice away from, or discourage from being employed or engaged by
Tourism Economics, anyone who is or has been involved in the provision of the Research Services or the Deliverables
under this Agreement; or (2) employ, engage or endeavor to employ or engage anyone who is employed or engaged
by Tourism Economics and is or has been involved in providing the Research Services orthe Deliverables underthis
Agreement.

11. GENERAL

11.1 Nollces. Any notice to be given under this Agreement must be in writing and sent by pre-paid first-class post or
international courier to the address of the relevant party set out on the front sheet of this Agreement. A notice sent in
accordance with this clause will be deemed to take effect on the second day after the day of posting.

1 1 .2 Headings. The headings in this Agreement are for ease of reference only and do not affect the interpretation of this
Agreement.

ll.3Assignmentetc. NopartymayassignorotherwisetransferthisAgreementoranyofitsrightsorobligationsunderit,
whether in whole or in part.

11 .4 lllegal/unenforceable provisrbns. lf the whole or any part of any provision of this Agreement is void or unenforceable in
any jurisdiction, the other provisions of this Agreement, and the rest of the void or unenforceable provision, will continue
in force in that jurisdiction, and the validity and enforceability of that provision in any other jurisdiction will not be affected.

ll.SWaiverofrighfs. lfapartyfailstoenforceordelaysinenforcinganobligationofanyotherparty,orfailstoexerciseor
delays in exercising a right under this Agreement, the failure or delay will not affect their right to enforce that obligation
or constitute a waiver of that right. Any waiver by a party of any provision of this Agreement will not, unless expressly
stated to the contrary, constitute a waiver of that provision on a future occasion.

11 .6 No agency etc. Nothing in this Agreement is intended to create, imply or evidence any partnership or joint venture
between the parties or the relationship between any of them of principal and agent. No party has any authority to make
any representation or commitment or incur any liability on behalf of any of the others.

11.7 Entireagreement. ThisAgreementconstitutestheentireagreementbetweenthepartiesrelatingtoitssubject-matter.
Each party acknowledges that it has not entered into this Agreement on the basis of or relied on any warranty,
representation, statement, agreement or undertaking except those expressly set out in this Agreement. Each party
waives any claim for breach of, or any right to rescind this Agreement in respect of, any representation which is not an
express provision of this Agreement. However, this clause does not exclude any liability which any party may have to
any other (or any right which any party may have to rescind this Agreement) in respect of any fraudulent
misrepresentation or fraudulent concealment prior to the execution of this Agreement.

11.8Variations. Novariationof thisAgreementwill beeffectiveunlessitismadeinwritingandsignedbyeachpartyorits
authorized representative.

11.9Thirdpanies. NopersonwhoisnotapartytothisAgreementhasanyrighttopreventthevariationorcancellationof
any provision of this Agreement or its or termination, and no person who is not a party to this Agreement may enforce
any beneflt conferred upon them by this Agreement, unless this Agreement expressly provides othenarise.

11.'lO Goveming law, etc. This Agreement will be governed by and construed in accordance with US law. The New York
courts will have exclusive jurisdiction to deal with any dispute which has arisen or may arise out of or in connection
with this Agreement, except that any party may bring proceedings for an injunction in any iurisdiction.

Approved

Authorized Signature for Client Authorized Signature for TE

Adam Sacks, President, Tourism Economics

Printed Name and Title

February 9,2023

Printed Name and Title

Date Date
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